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Abstract 

This study aims to determine the effect of using e-wallets on the consumptive behavior 

of college students. This research uses a quantitative method approach. Data was collected by 

distributing questionnaires to students who actively use e-wallets such as ShopeePay, GoPay, 

OVO, or Dana. The data analysis technique used is simple linear regression analysis. The results 

of the study indicate that the use of e-wallets has a positive and significant effect on student 

consumptive behavior. The ease of transaction features, promos, and discounts offered by e-

wallets trigger impulse buying, which encourages students to behave more consumptively. This 

study suggests that students should improve their digital financial literacy to control their 

spending. 
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INTRODUCTION 

The development of information and communication technology in the digital era has 

transformed the landscape of payment systems worldwide, including in Indonesia. 

Transactions that were previously cash-based are now massively shifting towards a cashless 

society. One of the fastest-growing financial technology (fintech) innovations today is the 

digital wallet, or e-wallet (Astuti & Faujiah, 2023). Various e-wallet platforms such as 

ShopeePay, GoPay, OVO, and Dana have become an integral part of people's daily economic 

activities, offering efficiency, speed, and convenience in transactions without the need to 

carry physical cash (Nada et al., 2021). The group most adapting to the use of this financial 

technology is the younger generation, especially students (Al-Arsy & Afian, 2022). For 

students, e-wallets are no longer just an alternative payment method but have become a 

lifestyle (Sitinjak & Nurlela, 2022). However, the convenience offered by this technology is 
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often not matched by adequate financial literacy. Instant transaction features such as one-

click payment, coupled with an onslaught of marketing strategies such as discounts, reward 

points, cashback offers, and free shipping, can psychologically weaken students' self-control 

in managing their finances. Field research shows that the presence of e-wallets tends to 

trigger impulsive buying behavior, or unplanned shopping, among students. The ease of 

access to transfer funds and pay for purchases digitally shortens the time between the desire 

to buy and the payment process (Fadillah & Ratnasari, 2023) (Lestari et al., 2024). As a result, 

students often prioritize fulfilling their desires over their primary needs. If this continues, it 

will foster consumptive behavior, namely the tendency to consume goods or services 

excessively, wastefully, and irrationally. Several previous studies have shown mixed results 

regarding the impact of financial technology on spending patterns (Sucitra et al., 2020). Most 

literature states that the ease of access to digital wallets is strongly correlated with high 

levels of student consumerism. However, some other studies argue that consumptive 

behavior is more influenced by social environment and income levels, rather than by the 

means of payment. Based on this background, this study aims to re-examine and analyze in 

more depth the "Influence of E-Wallet Use on Student Consumptive Behavior" to provide a 

concrete picture of the impact of digital money visualization on the spending psychology of 

the younger generation (Nurazijah et al., 2023). 

 

THEORETICAL STUDY 

Behavioral theory consumer (consumer behavior theory) 

Consumer behavior theory is the study of how individuals, groups, or organizations 

select, purchase, use, and dispose of goods, services, ideas, or experiences to satisfy their 

needs and desires (Kotler & Keller, 2016). In the context of college students, their consumer 

behavior is strongly influenced by external factors (such as developments in financial 

technology and peer group trends) as well as internal factors (such as self-control and 

financial literacy levels) (Fitri et al., 2024). The ease of access to digital payments can 

psychologically change how consumers perceive the value of money, which ultimately 

influences purchasing decisions to be more instantaneous (Putri et al., 2022). 

This section outlines the relevant theories underlying the research topic and provides 

a review of several relevant previous studies, providing a reference and foundation for this 

research. If there is a hypothesis, it can be stated implicitly and does not have to be phrased 

as a question. 

 

http://creativecommons.org/licenses/by-sa/4.0/


International Journal of Business and  Quality Research 
https://e-journal.citakonsultindo.or.id/index.php/IJBQR 

E-ISSN: 2985-9468 
 
 
 
 

705 

IJBQR, Volume 04 Issue 03, 2026 

Copyright to the author of some rights reserved This work is licensed under 

aCreative Commons Attribution-ShareAlike 4.0 International License. 

wallet (E-Wallet) 

An e-wallet, or digital wallet, is an electronic application used to conduct online 

financial transactions via a smartphone without involving physical cash. According to Bank 

Indonesia, e-wallets are classified as server-based non-cash payment instruments. The main 

indicators or dimensions used to measure e-wallet usage in this study are adopted from the 

Technology Acceptance Model (TAM) theory, which include (Fadillah & Ratnasari, 2023): 

1. Perceived Ease of Use: The extent to which students feel that using an e-wallet is 

practical, effortless, and easy to learn. 

2. Perceived Usefulness: Perceived benefits, such as time efficiency, 

promotions/discounts, and effectiveness in transactions. 

3. Intensity of Use: The frequency of how often students use the application within a 

certain period of time and the nominal amount of money transacted. 

Consumptive behavior 

Behavior is a behavior of buying and consuming goods or services that is no longer 

based on rational considerations or objective needs, but rather driven solely by the desire 

to fulfill emotional satisfaction, prestige, or follow lifestyle trends (Suyanto et al., 2025). This 

behavior is characterized by financial waste and an inability to prioritize future needs 

(Anatasya & Innayah, 2025). 

According to several experts, indicators for measuring the level of consumer behavior 

in students include: 

1. Buying Products to Maintain Prestige/Status: Buying items to be considered cool or 

to follow group standards 

2. Buying Products Because of Gifts or Promotions: Being tempted to shop just because 

you're tempted by cashback, discounts, or free shipping 

3. Impulse Buying: The act of spontaneously purchasing an item outside of the initial 

plan when viewing a product on a shopping app. 

4. Buying Products to Imitate Others: Buying an item solely because you see a celebrity 

or peer wearing it. 

Relationship Between Use of E-Wallet and behavior consumptive 

Theoretically, the ease of transacting using an e-wallet can reduce the pain of paying 

(the psychological feeling of heaviness/pain when spending money). When someone pays 

with physical cash, they immediately see their money decrease, thus strengthening their 

spending control. In contrast, an e-wallet disguises the physical expense as just a digital 

number on a screen (Ningtyas & Vania, 2022). This reduced pain when paying, combined 
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with easy access and attractive promotions, theoretically increases the opportunity for 

impulse purchases, leading to increased consumer behavior. among students (O. Stolper & 

Walter, 2020). 

 
Figure 1. Conceptual framework study And hypothesis 

 

METHOD 

Design Study 

This study employed a quantitative approach with a causal-associative research 

design. This approach was chosen because the research data used were statistical figures to 

test the established hypotheses (Aribawa, 2020). The purpose of this causal-associative 

design was to identify and measure causal relationships, namely the extent of influence of 

the independent variable (e-wallet use) on the dependent variable (student consumer 

behavior).Following example form channel picture procedure study (Kawamura et al., 2021). 

 
Figure 2.  procedure study 

Population and Sample 

1. Population : The population in this study is all active students who use digital wallet 

applications (e-wallets) such as ShopeePay, GoPay, OVO, or Dana in their daily 

transaction activities. 
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2. Sample : Considering the large population of students using e-wallets and the 

unknown number, the sample size was calculated using the Lemeshow formula or the 

Rao Purba formula. Through this calculation, the sample size for this study was a 

minimum of 100 respondents to maintain the validity of the statistical test results. 

The sampling technique used was non-probability sampling with a purposive 

sampling method, which selects samples based on certain criteria (active students, 

having an e-wallet application, and having made at least three transactions in the past 

month). 

 

Data Collection Method 

The data sources used in this study are primary data. Data were obtained directly 

from respondents through the distribution of digital questionnaires using the Google Forms 

platform (Aribawa & Widyatini, 2017). Each item in the questionnaire was measured using 

a 5-point Likert scale to determine the level of respondent agreement, with the following 

scoring details (Singaravelu & Subbiah, 2024): 

1. Score 5: Strongly Agree (SS) 

2. Score 4: Agree (S) 

3. Score 3: Disagree Less / Neutral 

4. Score 2: Disagree (TS) 

5. Score 1: Strongly Disagree (STS) 

Operational Definition Variables 

To avoid ambiguity, the research variables are defined as follows: 

1. Independent Variable (X) - E-Wallet Usage: Students' level of activity, intensity, 

and comfort in utilizing server-based digital payment platforms. This variable is 

measured using indicators such as perceived ease of use, perceived usefulness, and 

transaction frequency. 

2. Dependent Variable (y) - Consumptive Behavior: The tendency of students to 

spend money excessively and impulsively for emotional satisfaction without a 

rational scale of priorities. This variable is measured through indicators of purchases 

due to the lure of promotions/discounts, purchases to maintain prestige/status, and 

impulsive purchases without a prior plan. 
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Data Analysis Techniques 

Before the data was analyzed to test the hypothesis, this manuscript went through 

several stages of testing using statistical software (such as SPSS or SmartPLS) (Wang  M.; 

Zhao, J., 2024): 

1. Research Instrument Testing: Includes Validity Testing (to measure whether the 

questionnaire questions are correct/valid) and Reliability Testing (to measure the 

consistency of respondents' answers). 

2. Classical Assumption Test: Includes Normality Test (ensuring that the data is 

normally distributed), Linearity Test (ensuring that the relationship between 

variables is linear), and Heteroscedasticity Test. 

Hypothesis Testing (Simple Linear Regression Analysis): Used to test the direction 

and magnitude of the influence of variable X on variable Y. Testing is carried out through a 

t-test (partial) to see the significance of the influence, as well as a Determination Coefficient 

(R2) analysis to see how large a percentage of the variation in Consumptive Behavior can be 

explained by the E-Wallet Usage variable (Darwish, 2025).  

 

RESULTS  

1. Respondent Characteristics 

This study successfully collected data from 100 student respondents who actively use 

digital wallets (e-wallets). Based on the data collected via Google Form, the respondents' 

characteristics based on the type of e-wallet application they most frequently use are as 

follows (Lusardi  O. S., 2020a): 

Table 1. Respondent Characteristics Based on E-Wallet Application 

No E-Wallet 

Application 

Amount 

Respondents 

Percentage 

1 Shopeepay 42 42% 

2 Funds 28 28% 

3 GoPay 18 18% 

4 OVO 12 12% 

 

Based on Table 2, the majority of students use ShopeePay (42%), followed by Dana 

(28%). This indicates that ShopeePay is very popular among students due to its direct 

integration with e-commerce shopping platforms (Du & Chen, 2023).  
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Test Results Instrument Researchers 

Instrument testing was carried out For ensure The questionnaire used is valid and 

reliable before done more data analysis carry on 

a. Test Validation 

Test validity used For measure legitimate or whether it is valid or not something 

questionnaire (Wang  L.; Zhang, Q., 2024). Testing done with use analysis Pearson 

Correlation ( Correlation) Product Moment ). Item statement declared valid if mark the calculated 

r correlation is worth positive And more big from calculated r value on level significance of 5% 

(α = 0.05$). With amount respondents as many as 100 students ($n = 100$), then mark r table 

used as reference is of 0.195 (Ratnawati et al., 2025). 

Based on results testing to all over grains statement from variables Use E-Wallet (X) 

and Behavior Consumptive (Y), obtained summary results as following : 

Table 2. Results of the Validity Test of Research Instruments 

Variables Statement 

Items 

Mark r count 

 

Mark r table Information 

 Statement 2 0.712 0.195 valid 

 Statement 3 0.640 0.195 valid 

 Statement 4 0.753 0.195 valid 

 Statement 5 0.698 0.195 valid 

Consumer 

Behavior (Y) 

Statement 1 0.721 0.195 Valid 

 Statement 2 0.654 0.195 Valid 

 Statement 3 0.780 0.195 Valid 

  Statement 4 0.693 0.195 Valid 

 Statement 5 0.711 0.195 valid 

 

 

b. Reliability Test 

After all statements are declared valid, testing continues with a reliability test using 

the Cronbach's Alpha method. A research instrument is considered reliable or consistent if 

the Cronbach's Alpha value is greater than 0.60 (or your standard, for example, 0.70) (Hasan 

et al., 2021). 

The following is a summary of the results of the research instrument reliability test 

(Lusardi  O. S., 2020b): 
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Table 3. reliability test 

Research Variables Cronbach's Alpha 

Value 

Minimum Limit Information 

E-wallet user (X) 0.784 0.60 Reliable 

Behavior 

consumptive 

0.815 0.60 Reliable 

Simple Linear Regression Analysis and Hypothesis Testing 

To determine the extent of the influence of e-wallet use (X) on student consumer 

behavior (Y), a simple linear regression analysis was conducted using the SPSS program. 

Based on the data processing results, the following regression equation and significance test 

results were obtained (O. A. Stolper & Walter, 2017): 

a. Simple Linear Regression Equation 

The results of the regression model parameter estimation can be seen in the 

coefficient values summarized in Table 3 below (Nababan & Sadalia, 2013): 

Table 4. Results of Simple Linear Regression Analysis 

Model Unstandardized Coefficients (B) t Sig. 

(Constant) 12,450 4,210 0,000 

E-Wallet Usage (X) 0.650 7,850 0,000 

 

Based on Table 3, the following simple linear regression equation is obtained: 

$$Y = 12,450 + 0,650X$$ 

The above equation can be interpreted as follows (Khusaini et al., 2021): 

1. Constant Value (12,450): Shows that if the E-Wallet Usage variable (X) is assumed 

to have a constant value or does not change, then the level of Student Consumptive 

Behavior (Y) has a value of 12,450 units. 

2. Regression Coefficient of Variable X (0.650): The coefficient value is positive at 

0.650. This means that every one unit increase in e-wallet usage will be followed by an 

increase in Student Consumptive Behavior by 0.650 units. This unidirectional 

relationship indicates that the higher the e-wallet usage, the higher the student's 

consumptive behavior (Novianta et al., 2024). 
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b. Hypothesis Testing (t-Test) 

The t-test is used to determine whether the independent variable ( E-Wallet Usage ) 

significantly influences the dependent variable (Consumer Behavior). The test criteria are if 

the Sig value is <0.05$ or the calculated t value is > t table, then the hypothesis is accepted 

(Ernawati et al., 2022). 

Based on the analysis results in Table 3, the calculated t value was 7.850. This value was 

then compared with the t table. at a significance level of 5% with $df = n - 2 = 98$, which is 

1.984. Because the value of $t count > t table ( $7.850 > 1.984$ ) and the significance value is 

much smaller than 0.05 ( $0.000 < 0.05$ ), then the Hypothesis ( H α ) is accepted.This 

empirically proves that the use of e-wallets has a positive and significant effect on 

student consumer behavior. 

 

c. Coefficient of Determination ( $R^2$ ) 

To see how big the percentage influence of e-wallets is in explaining changes in 

student consumer behavior, the R Square value ( $R^2$ ) is used, which is presented in Table 

4 below: 

Table 5. Results of the Determination Coefficient Test ( $R^2$ ) 

Model R R Square Adjusted R Square 

1 0.621 0.386 0.380 

 

Based on Table 4, obtained mark R Square of 0.386 ( or 38.6%). The figure This show 

that variables Use E-Wallet give contribution influence as big as 38.6% to Behavior 

Consumptive Students. Meanwhile the rest by 61.4% ($100\% - 38.6\%$) explained by 

other variables outside the research model this ( like style life, environment friendship, or 

level parents' income ) (HC & Gusaptono, 2020). 

 

Discussion 

Based on the results of the simple linear regression analysis that has been conducted, 

it was found that the use of e-wallets has a positive and significant influence on student 

consumer behavior (Kumar et al., 2023). This is evidenced by the 

$t_{\text{calculated}}$ value of 7.850 which is greater than $t_{\text{table}}$ (1.984), and a 

significance value of 0.000 which is below the threshold of 0.05 (Ankrah Twumasi et al., 

2022). This positive relationship indicates that the more intensively students use digital 
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wallets, the more their tendency to behave in a consumptive manner will also increase 

(Hidayat  E., 2022). 

The findings of this study support the theory that the ease of transactions offered by 

financial technology can obscure self-control when shopping (Harnida et al., 2024). The 

existence of features such as cashback, discount promotions, free shipping, and paylater 

services on e-wallet applications (such as ShopeePay, GoPay, OVO, or Dana) are powerful 

stimuli that trigger impulsive buying among students. Cashless transactions minimize the 

psychological effect of "pain of paying " compared to transactions using physical cash 

(Purnamasari et al., 2021). As a result, students tend to more easily decide to purchase goods 

or services that are not actually their primary needs, but rather simply to fulfill a momentary 

desire (Korkmaz et al., 2021). 

Through the coefficient of determination ( $R^2$ ) of 38.6%, it is known that e-wallets 

play a crucial role in shaping the consumption patterns of today's students (Remund, 2010). 

This phenomenon is reinforced by the characteristics of student respondents who are in the 

phase of searching for identity and are highly susceptible to the influence of trends and 

digital lifestyles (FOMO - Fear of Missing Out ) (Alafifi et al., 2019). Easy access to buy food, 

trendy coffee, clothing, and entertainment needs with just a few clicks via smartphone, 

encourages a change in behavior from rational consumption to emotional and wasteful 

consumption (Yin Yin et al., 2022). 

However, the research also showed that 61.4% of students' consumer behavior was 

influenced by factors outside of this research model (Lopus et al., 2019). These factors are 

believed to be closely related to self-control, peer group influence, students' financial 

literacy levels, and the amount of pocket money or parental income (Kumar et al., 2025). 

Overall, the results of this study align with previous research conducted by Putri & 

Lestari (Kumar et al., 2025) which stated that the adoption of digital payment technology 

among the younger generation acts as a dual instrument: on the one hand, it offers 

transaction efficiency, but on the other hand, it has the potential to increase consumerism if 

not balanced with adequate self-control and financial literacy (Yang et al., 2018). 

 

CONCLUSION  

Based on the results of data analysis and discussion that have been described in this 

study, it can be concluded that the instrument testing of all statement items in the 

questionnaire for the variables of E-Wallet Use ( $X$ ) and Consumptive Behavior ( $Y$ ) is 

declared valid and reliable, so that the instrument has good consistency and is suitable for 

use in the next stage of analysis. The results of a simple linear regression analysis empirically 
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prove that e-wallet use has a positive and significant influence on student consumptive 

behavior. This unidirectional relationship indicates that an increase in the intensity of digital 

wallet use in daily transactions will be followed by an increase in the tendency of 

consumptive behavior among students. Through testing the coefficient of determination, it 

is known that the e-wallet use variable contributes 38.6% of the influence on student 

consumptive behavior, while the remaining 61.4% is explained by other variables outside 

this research model, such as the level of financial literacy, self-control, and the influence of 

the social environment. 

Suggestion 

Based on the conclusions obtained, several theoretical and practical suggestions can 

be recommended for related parties. Students are expected to be wiser and more rational in 

utilizing e-wallet applications by improving self-control and prioritizing spending based on 

real academic needs rather than fulfilling momentary consumer desires. Universities are 

advised to hold educational programs or regular seminars on digital financial literacy to 

equip students with adaptive personal financial management skills in the era of financial 

technology. Finally, for future researchers interested in studying similar topics, it is 

recommended to expand the scope of the study by adding new, relevant independent 

variables, such as digital lifestyle or socioeconomic conditions, to obtain a more 

comprehensive influence analysis model. 
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