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Abstract 

The digitalization era has transformed students’ financial behavior through the 

increasing adoption of financial technology (fintech) services. This condition requires 

adequate financial literacy and lifestyle control to ensure responsible financial 

management. This study aims to analyze the influence of financial literacy, financial 

technology, and lifestyle on the financial management behavior of university students in 

the Surakarta Residency. The study employed a quantitative approach using an 

explanatory research design. Data were collected through a Likert-scale questionnaire 

from 385 university students selected using purposive sampling. The data were 

analyzed using multiple linear regression, t-test, F-test, and the coefficient of 

determination with the assistance of SPSS version 27. The results indicate that financial 

literacy has a positive and significant effect on financial management behavior (t = 

14.246; p < 0.001). Financial technology also has a positive and significant effect (t = 

5.003; p < 0.001). In contrast, lifestyle has no significant effect (t = 1.876; p = 0.061). 

Simultaneously, the three independent variables significantly affect financial 

management behavior (F = 215.939; p < 0.001), with an Adjusted R² of 0.627, indicating 

that 62.7% of the variation in financial management behavior can be explained by the 

model. Financial literacy and financial technology play important roles in improving 

students’ financial management behavior, whereas lifestyle does not have a significant 

partial effect. 
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INTRODUCTION  

The digitalization era and the Fourth Industrial Revolution (Industry 4.0) have 

transformed people's lifestyles, including financial management, which has increasingly 

shifted from conventional transactions toward digital systems. This transformation is 

characterized by the growing use of the internet, smart devices, and digital financial 

services that offer convenience, speed, and efficiency. As a group closely connected to 

technological developments, university students need to possess adequate financial 

management skills to use these services wisely. One of the key factors supporting such 

skills is financial literacy, which refers to the knowledge and understanding of financial 

concepts that enable individuals to make appropriate financial decisions. Based on the 

2025 National Survey of Financial Literacy and Inclusion (SNLIK), the financial literacy 

rate among students reached 61.76% using the sustainability method, while the financial 

inclusion rate reached 84.42%. This indicates that access to financial services is 

relatively high compared with the level of financial understanding. This condition 

suggests a gap between financial literacy and access that may affect students' financial 

management behavior. 

The development of financial technology (fintech) has further accelerated 

changes in people's financial behavior. Fintech provides various services, including e-

wallets, mobile banking, digital payments, buy now, pay later (paylater), online lending, 

and digital investment, enabling transactions to be conducted conveniently and 

efficiently. The Indonesia Fintech Trends 2025 survey showed that e-wallets were the 

most widely used fintech service among Indonesians, with a usage rate of 93%, followed 

by paylater at 31% and online lending at 11% (GoodStats, 2025). The growth of fintech 

has made payment, lending, financial planning, and investment services increasingly 

accessible (Wulandari et al., 2022). However, such convenience may also encourage 

consumptive behavior when it is not accompanied by adequate financial management 

skills (Mukti et al., 2022). Widiyanto et al. (2022) explained that students with higher 

levels of financial literacy tend to be more cautious when using paylater services 

because they understand the potential financial consequences. 

In addition to financial literacy and fintech, lifestyle is another factor that may 

influence students' financial management behavior. The development of social media 

and digital trends has caused consumption patterns to be influenced not only by needs 

but also by social environments, the desire to follow trends, and psychological factors 

such as the Fear of Missing Out (FOMO). The intensity of social media use and the level 

of financial FOMO have been found to be negatively correlated with students' personal 
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financial management abilities (Hatimatunnisani et al., 2024). This condition may 

encourage some students to engage in consumption for pleasure and to maintain a 

particular lifestyle. Wahyuni et al. (2023) stated that students' shopping activities, both 

online and offline, are not always based on needs but may also be influenced by 

pleasure and a hedonistic lifestyle. Similarly, Anugrah (2024) found that students tend 

to follow trends associated with a hedonistic lifestyle, while Anggraeni (2023) showed 

that students' expenditures may be allocated more toward food, beverages, beauty 

products, fashion, and entertainment than academic needs. 

Undergraduate students are in a transitional phase toward financial 

independence, which requires them to manage their financial resources independently. 

Their limited sources of income, whether obtained from parents, scholarships, or part-

time employment, must be allocated to meet academic, social, and personal needs. This 

condition makes financial management an important competency for students. Howell 

(2017) emphasized that personal financial management is a fundamental competency 

required in modern life, particularly for students who face limited financial resources. In 

the context of the Surakarta Residency, the diverse characteristics of students, 

economic conditions, and access to technology make this region relevant for further 

investigation. Furthermore, the growth of coffee shops and various social activity centers 

may encourage students to follow consumption trends, potentially increasing 

expenditures that are not necessarily related to their primary needs. 

Several previous studies have reported inconsistent findings regarding the factors 

influencing financial management behavior. Detman and Marjohan (2025) found that 

financial literacy affects financial management behavior, whereas Yusuf and Taruh 

(2022) reported that financial literacy has no significant effect on such behavior. 

Inconsistencies have also been identified regarding financial technology. Gulo and 

Hendrajaya (2025) demonstrated that financial technology affects students' financial 

behavior, while Firlianti et al. (2023) found that financial technology does not have a 

significant effect. These differences in findings indicate a research gap that warrants 

further investigation, particularly by considering differences in regional and respondent 

characteristics. 

Based on these phenomena and inconsistencies in previous research findings, 

further research is needed to examine financial literacy, financial technology, and 

lifestyle simultaneously in explaining students' financial management behavior. Previous 

studies have generally been conducted among respondents with diverse characteristics 

and in different geographical contexts, while some have examined these variables 

http://creativecommons.org/licenses/by-sa/4.0/


 

   1244 
IJEBIR, Volume 05 Issue 05, 2026 

 Copyright at authors some right reserved this work is licensed under 
a Creative Commons Attribution-ShareAlike 4.0 International License. 

separately. Consequently, they have not fully provided a comprehensive understanding 

of the relationship among these three factors within the context of university students in 

the Surakarta Residency. Therefore, this study aims to analyze the effects of financial 

literacy, financial technology, and lifestyle on the financial management behavior of 

university students throughout the Surakarta Residency, both partially and 

simultaneously. The findings are expected to contribute academically to the 

development of financial behavior research and provide practical considerations for 

students in improving their financial management skills in a more rational and 

responsible manner. 

 

METHODOLOGY  

This research employed explanatory research with a quantitative approach to 

analyze the relationships and effects among variables using numerical data collected 

through questionnaires and statistically analyzed. Quantitative research is a systematic 

method that involves collecting and analyzing measurable numerical data (Kittur, 2023; 

Gnawali, 2022). The study was conducted among university students in the Surakarta 

Residency from April to June 2026, with the aim of examining the effects of financial 

literacy, financial technology, and lifestyle as independent variables on financial 

management behavior as the dependent variable. The independent variables in this 

study consisted of financial literacy (X1), financial technology (X2), and lifestyle (X3), 

while financial management behavior was established as the dependent variable (Y). 

 

Operational Definition 

Data in this research were measured using a Likert scale to assess respondents' 

attitudes, opinions, and perceptions regarding the phenomena under investigation. 

Respondents were asked to indicate their level of agreement with each statement in the 

questionnaire using five response options: Strongly Disagree (1), Disagree (2), Neutral 

(3), Agree (4), and Strongly Agree (5). The measurement results were used to describe 

respondents' perceptions of the research variables, particularly those related to financial 

management behavior. In addition, operational definitions were employed to provide 

clear boundaries and explanations for each variable based on characteristics, 

dimensions, or indicators that can be systematically measured (Sugiyono, 2016; 

Widodo, 2019). 
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Table 1. Operational Definition 

Variable Operational Definition      Indicator     

Scale 

     

Reference 

Financial 

Literacy  

(X1) 

Financial literacy is a 

combination of an 

individual's awareness, 

knowledge, skills, attitudes, 

and behaviors that enable 

them to make sound 

financial decisions and 

ultimately achieve financial 

well-being.  

• Financial 

Knowledge 

• Financial 

Behavior 

• Financial 

Management 

• Financial 

Attitude  

    

Likert 

Nurhidayati 

& Anwar,  

(2018) 

Financial 

Technology  

(X2) 

Financial technology refers 

to financial services based 

on digital technology. In this 

study, it is measured based 

on students’ perceptions as 

users of financial technology 

services, including their 

perceptions of ease of use, 

effectiveness, and perceived 

risks. 

• Perceived 

Ease of Use 

• Effectiveness 

• Perception 

• Perceived 

Risk 

     

Likert 

Setiawan et 

al. (2020 

Lifestyle (X3)   Lifestyle refers to an 

individual's pattern of 

behavior that reflects how 

they live, spend their money, 

and allocate their time. 

• Activities 

• Interests 

• Opinions 

    

Likert 

Pulungan &  

Febriaty, 

(2018) 

Financial 

Management 

Behavior  

(Y) 

Financial management 

behavior refers to an 

individual's ability to manage 

their finances in daily life, 

including planning, 

budgeting, managing, 

• Risk 

management 

• Use of funds 

• Financial 

planning 

Likert Siregar et 

al., (2021) 
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controlling, seeking financial 

resources, and saving. 

 

Sample and Population 

The population of this study consisted of active university students in the 

Surakarta Residency who use financial technology (Darmawan, 2016; Suharyadi & S.K, 

2016). Since the exact population size was unknown, the sample size was determined 

using the Lemeshow formula with a 95% confidence level and a 5% margin of error, 

resulting in a sample size of 384.16, which was rounded up to 385 respondents. The 

sample consisted of students who met the predetermined research criteria (Sugiyono in 

Ani et al., 2021). 

 

Data Collection Techniques 

This research employed non-probability sampling using a purposive sampling 

method based on predetermined criteria (Sugiyono, 2018; Turner, 2020). The 

respondents were active university students in the Surakarta Residency who used 

financial technology services and were willing to complete the questionnaire. Data were 

collected through observation and an online questionnaire using a five-point Likert scale 

ranging from 1 to 5 (Sanjaya, 2015 in Gamal, 2022). 

 

Instrument Testing Techniques 

The validity test was conducted to ensure that the research instrument accurately 

measures the variables it is intended to measure (Amanda et al., 2019). An instrument 

is considered valid when the calculated r-value (r-count) is greater than the critical r-

value (r-table) at a significance level of 0.05, whereas an r-count lower than the r-table 

or a negative r-value indicates that the item is invalid. Furthermore, a reliability test was 

conducted to assess the consistency of the instrument in measuring the research 

variables repeatedly (Al Hakim et al., 2021). An instrument is considered reliable when 

the Cronbach’s Alpha value is greater than 0.60, while a value below 0.60 indicates that 

the instrument is unreliable or inconsistent (Ghozali, 2018). 

 

Classical Assumption Test 

The classical assumption tests were conducted to ensure that the linear 

regression model met the required statistical assumptions and produced valid and 

unbiased estimates (Ghozali, 2018). The tests in this study included normality, 
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multicollinearity, and heteroscedasticity tests. The normality test was performed using 

the Normal Probability Plot (P-P Plot), with the data considered normally distributed 

when the residual points followed and were located around the diagonal line (Ghozali, 

2016; Ghozali, 2018). The multicollinearity test was conducted by examining the 

Tolerance and Variance Inflation Factor (VIF) values, where the model was considered 

free from multicollinearity if the Tolerance value was greater than 0.10 and the VIF value 

was less than 10. Meanwhile, the heteroscedasticity test was performed using the 

Spearman's Rho method, with a significance value greater than 0.05 indicating the 

absence of heteroscedasticity (Ghozali, 2016; Ghozali, 2018). 

 

Hypothesis Test 

Hypothesis testing was conducted to statistically verify the proposed hypotheses 

of the study (Sugiyono, 2018). The analyses included multiple linear regression to 

determine the effects of financial literacy, financial technology, and lifestyle on financial 

management behavior (Ghozali, 2018), a t-test to examine the partial effects of each 

independent variable at a 5% significance level, and an F-test to determine the 

simultaneous effect of the three independent variables on the dependent variable 

(Ghozali, 2016). In addition, the coefficient of determination (R²) was used to measure 

the ability of the model to explain variations in financial management behavior, with a 

value closer to 1 indicating a stronger explanatory power of the model (Ghozali, 2018). 

 

RESULT AND DISCUSSION 

Research Object Overview  

The research object consisted of university students in the Surakarta Residency, 

which includes Surakarta City, Sukoharjo, Karanganyar, Wonogiri, Sragen, Klaten, and 

Boyolali. The region has experienced significant development in education, the 

economy, and technology, supported by various higher education institutions with 

students from diverse social and economic backgrounds. As a group transitioning toward 

financial independence, students need to be able to manage their income and expenses 

wisely. On the other hand, the increasing use of financial technology, such as e-wallets, 

mobile banking, and digital payments, along with the development of lifestyles and 

consumption trends through social media, may influence students’ financial 

management behavior. Therefore, university students in the Surakarta Residency were 

selected as the research object to analyze the effects of financial literacy, financial 

technology, and lifestyle on financial management behavior. 
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Respondent Characteristics  

Based on the online questionnaire distribution, a total of 388 respondents 

participated in the study. After screening according to the research criteria, 385 

respondents (99.2%) were deemed eligible because they used financial technology 

services, while 3 respondents (0.8%) did not meet the criteria. The majority of 

respondents were female (76.1%), aged 21–24 years (67.5%), and enrolled at 

Universitas Sebelas Maret (14.9%). In terms of domicile, most respondents resided 

outside Surakarta City (30.6%), while among respondents residing within the city, the 

largest proportion came from Laweyan District (21.3%). The primary source of income 

for most respondents was pocket money from their parents (50.9%), followed by 

scholarships (25.7%) and income from employment (21.3%). Regarding the use of 

financial technology products, ShopeePay was the most widely used service (43.9%), 

followed by DANA (38.7%), GoPay (29.6%), and BRImo (28.8%). Overall, the 

respondent characteristics indicate that the study was predominantly represented by 

female students aged 21–24 years, with parents as their primary source of income and 

diverse levels of financial technology usage. 

 

Research Instrument Testing  

1. Validity Test  

The validity test was conducted to ensure that the research instrument was 

capable of measuring the intended variables (Amanda et al., 2019). The test was 

performed using SPSS version 27 on a questionnaire administered to 385 university 

students across the Surakarta Residency, covering the variables of financial literacy 

(X1), financial technology (X2), lifestyle (X3), and financial management behavior (Y). 

An item was considered valid if the calculated r-value (r-count) was greater than the 

critical r-value (r-table) at a significance level of 0.05, whereas an item with an r-count 

lower than the r-table or a negative value was considered invalid. 

Table 2. Validity Test 

Variable       Item  r Calculation      r table  Description  

  

  

  

  

X1.1  0.636  0.100  Valid  

X1.2  0.496  0.100  Valid  

X1.3  0.521  0.100  Valid  

X1.4  0.443  0.100  Valid  
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Financial 

Literacy (X1) 

X1.5  0.438  0.100  Valid  

X1.6  0.632  0.100  Valid  

  X1.7  0.638  0.100  Valid  

X1.8  0.639  0.100  Valid  

X1.9  0.590  0.100  Valid  

X1.10  0.507  0.100  Valid  

  

  

  

Financial  

Technology  

(X2)  

X2.1  0.666  0.100  Valid  

X2.2  0.635  0.100  Valid  

X2.3  0.617  0.100  Valid  

X2.4  0.545  0.100  Valid  

X2.5  0.561  0.100  Valid  

X2.6  0.606  0.100  Valid  

X2.7  0.609  0.100  Valid  

X2.8  0.547  0.100  Valid  

X2.9  0.554  0.100  Valid  

  

  

  

 Lifestyle 

(X3) 

X3.1  0.628  0.100  Valid  

X3.2  0.711  0.100  Valid  

X3.3  0.675  0.100  Valid  

X3.4  0.559  0.100  Valid  

X3.5  0.475  0.100  Valid  

X3.6  0.677  0.100  Valid  

X3.7  0.698  0.100  Valid  

X3.8  0.707  0.100  Valid  

X3.9  0.522  0.100  Valid  

X3.10  0.441  0.100  Valid  

X3.11  0.402  0.100  Valid  

  

 

Y.1  0.630  0.100  Valid  

Y.2  0.673  0.100  Valid  
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 Financial  

Management 

 Behavior (Y) 

Y.3  0.606  0.100  Valid  

Y.4  0.578  0.100  Valid  

Y.5  0.544  0.100  Valid  

Y.6  0.623  0.100  Valid  

Y.7  0.602  0.100  Valid  

Y.8  0.683  0.100  Valid  

Y.9  0.620  0.100  Valid  

2. Reliability Test 

The reliability test was conducted to measure the consistency of the research 

instrument in producing reliable data (Al Hakim et al., 2021). Based on the results of the 

test using SPSS version 27, the Cronbach’s Alpha values for financial literacy, financial 

technology, lifestyle, and financial management behavior were 0.745, 0.766, 0.821, and 

0.797, respectively. All values exceeded the threshold of 0.60, indicating that all 

variables were reliable. Therefore, the research instrument demonstrated good internal 

consistency and was considered suitable for further analysis (Ghozali, 2018). 

 

Table 3. Reliability Test 

Variable  Cronbach’s 

Alpha  

  Description  

Financial Literacy (X1)  0.745  Reliabel  

Financial Technology (X2)  0.766  Reliabel  

Lifestyle (X3)  0.821  Reliabel  

Financial Management Behavior 

(Y) 

0.797  Reliabel  

 

Classical Assumption Test 

1. Normality Test 

The normality test was conducted to ensure that the residuals in the regression 

model were normally distributed (Ghozali, 2016). The test was performed using a Normal 

Probability Plot (P-P Plot) and a histogram generated through SPSS version 27. The 

results of the P-P Plot show that the residual points follow and are distributed around the 

diagonal line, while the histogram forms a bell-shaped pattern without significant 
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skewness to either the right or left. Therefore, it can be concluded that the research data 

meet the normality assumption and are suitable for further regression analysis (Ghozali, 

2018). 

 
Figure 1. Normality Test P-plot and Histogram 

 

2. Multicollinearity Test 

The multicollinearity test was conducted to determine whether there was any 

correlation among the independent variables in the regression model (Ghozali, 2016). 

The results showed that financial literacy had a Tolerance value of 0.544 and a VIF value 

of 1.839, financial technology had a Tolerance value of 0.528 and a VIF value of 1.894, 

while lifestyle had a Tolerance value of 0.781 and a VIF value of 1.281. All variables had 

Tolerance values greater than 0.10 and VIF values less than 10. Therefore, it can be 

concluded that the regression model did not exhibit multicollinearity and was suitable for 

further analysis. 

Table 4. Multicollinearity Test 

Model  Collinearity Statistic  

Tolerance  VIF  

Financial Literacy 0,544  1,839  

Financial Technology  0,528  1,894  

Lifestyle  0,781  1,281  

 

3. Heteroscedasticity Test 

The heteroscedasticity test was conducted to determine whether there was any 

unequal variance of the residuals in the regression model (Ghozali, 2016). The test 

employed the Spearman’s Rho method, with a significance value greater than 0.05 
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indicating the absence of heteroscedasticity (Ghozali, 2018). The results showed 

significance values of 0.756 for financial literacy (X1), 0.658 for financial technology (X2), 

and 0.861 for lifestyle (X3). Since all values were greater than 0.05, it can be concluded 

that the regression model did not exhibit heteroscedasticity and met the assumptions 

required for further analysis. 

Table 5. Heteroscedasticity Test 

 
 

Hypothesis Test 

1. Multiple Linear Regression Test 

Multiple linear regression analysis was used to determine the relationship and 

direction of the effects of several independent variables on the dependent variable 

(Ghozali, 2018). Based on the data analysis, the regression equation was obtained as 

Y = 0.521 + 0.636X1 + 0.222X2 + 0.046X3 + e. The constant value of 0.521 indicates 

that when financial literacy, financial technology, and lifestyle are zero, financial 

management behavior has a value of 0.521. The financial literacy coefficient of 0.636 

indicates a positive effect, meaning that a one-unit increase in financial literacy will 

increase financial management behavior by 0.636 units. Financial technology has a 

positive coefficient of 0.222, indicating that a one-unit increase in perceptions of the ease 

of use, effectiveness, and perceived risks of financial technology will increase financial 

management behavior by 0.222 units. Meanwhile, lifestyle has a positive coefficient of 

0.046, indicating that every one-unit increase in lifestyle is associated with a 0.046-unit 

increase in financial management behavior. 
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Table 6. Heteroscedasticity Test 

 
 

2. Partial Test (t-test) 

The partial test (t-test) was conducted to determine the effect of each independent 

variable on financial management behavior at a 5% significance level (Ghozali, 2018). 

The results showed that financial literacy (X1) had a positive and significant effect on 

financial management behavior, with a t-value of 14.246 > t-table value of 1.966 and a 

significance level of < 0.05. This indicates that the better students understand budgeting, 

income management, saving, and prioritizing needs, the better their financial 

management behavior. This finding is consistent with Detman and Marjohan (2025). 

Financial technology (X2) also had a positive and significant effect, with a t-value of 

5.003 > 1.966 and a significance level of < 0.05, indicating that positive perceptions of 

the ease of use, effectiveness, and risks associated with financial technology can 

support students in managing their finances more practically and efficiently, consistent 

with Putri et al. (2023). In contrast, lifestyle (X3) did not have a significant effect on 

financial management behavior, with a t-value of 1.876 < 1.966 and a significance level 

of > 0.05. This indicates that changes in lifestyle do not directly determine the quality of 

financial management, as other factors, such as financial literacy, self-control, income, 

and financial planning habits, may play a more dominant role. This finding is also 

consistent with Putri et al. (2023). 

 

Table 7. Partial Test (t-test) 
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3. Simultaneous Test (F-test) 

The F-test was conducted to determine the simultaneous effect of the 

independent variables on the dependent variable at a 5% significance level (Ghozali, 

2016). The results showed an F-value of 215.939, which was greater than the F-table 

value of 2.62, with a significance level of < 0.001 or < 0.05. These results indicate that 

H0 was rejected, meaning that financial literacy, financial technology, and lifestyle 

simultaneously have a significant effect on the financial management behavior of 

university students in the Surakarta Residency. 

 

Table 8. Simultaneous Test (F-test) 

 
 

4. Coefficient Of Determination Test (R²) 

According to Ghozali (2018), the coefficient of determination (R²) is used to 

measure the ability of the independent variables to explain variations in the dependent 

variable. Based on the test results, the Adjusted R Square value was 0.627, indicating 

that financial literacy, financial technology, and lifestyle collectively explain 62.7% of the 

variation in students’ financial management behavior. Meanwhile, the remaining 37.3% 

is influenced by other factors or variables that are not included in this study. 

 

Table 9. Coefficient Of Determination Test 
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CONCLUSION  

 Based on the research findings, it can be concluded that financial literacy and 

financial technology have a positive and significant partial effect on the financial 

management behavior of university students in the Surakarta Residency. This is 

indicated by the t-value for financial literacy of 14.246 > the t-table value of 1.966, with 

a significance level of < 0.001, and the t-value for financial technology of 5.003 > 1.966, 

with a significance level of < 0.001. Meanwhile, lifestyle does not have a significant effect 

on financial management behavior, as indicated by a t-value of 1.876 < 1.966 and a 

significance level of 0.061 > 0.05. Simultaneously, financial literacy, financial technology, 

and lifestyle have a significant effect on financial management behavior, with an F-value 

of 215.939 > the F-table value of 2.62 and a significance level of < 0.001. The Adjusted 

R Square value of 0.627 indicates that the three variables collectively explain 62.7% of 

the variation in students’ financial management behavior, while the remaining 37.3% is 

influenced by other factors outside the research model. 

 

REFERENCES 

Ajzen, I. (1991). The Theory of Planned Behavior. Organizational Behavior and Human 

Decision Processes. Organizational Behavior and Human Decision Processes, 

 50(2),  50(2),  179–211.https://doi.org/https://doi.org/10.1016/0749 

5978(91)90020  

Al Hakim, R., Mustika, I., & Yuliani, W. (2021). Validitas Dan Reliabilitas Angket Motivasi 

Berprestasi. FOKUS (Kajian Bimbingan & Konseling Dalam Pendidikan), 4(4), 

263–270.  

Amanda, L., Yanuar, F., & Devianto, D. (2019). Uji Validitas dan Reliabilitas Tingkat 

Partisipasi Politik Masyarakat Kota Padang. Jurnal Matematika Unand, 8(1), 1–

14.  

Anggraeni, A. T. (2023). Pengaruh Penggunaan E-Money, Gaya Hidup, Teman Sebaya, 

dan Literasi Keuangan terhadap Perilaku Konsumtif Mahasiswa. Jurnal Profita: 

Kajian Ilmu Akuntansi, 11(4), 22–43.  

Ani, J., Lumanauw, B., & Tampenawas, J. L. A. (2021). Pengaruh Citra Merek, Promosi 

Dan Kualitas Layanan Terhadap Keputusan Pembelian Konsumen Pada E-

Commerce Tokopedia Di Kota Manado. Jurnal Emba, 9(2), 663–674.  

Darmawan, D. (2016). Metode Penelitian Kuantitatif. Bandung: PT. Remaja 

Rosdakarya.  

http://creativecommons.org/licenses/by-sa/4.0/


 

   1256 
IJEBIR, Volume 05 Issue 05, 2026 

 Copyright at authors some right reserved this work is licensed under 
a Creative Commons Attribution-ShareAlike 4.0 International License. 

Derek, O. E., Raintung, L. J. R., & Tumewu, F. J. (2025). Pengaruh Literasi Keuangan 

dan Uang Saku Terhadap Perilaku Pengelolaan Keuangan Mahasiswa Fakultas 

Ekonomi Dan Bisnis Universitas Sam Ratulangi Manado. Jurnal EMBA : Jurnal 

Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 13(2), 1–12.  

Detman, D., & Marjohan. (2025). Pengaruh Literasi Keuangan Terhadap Perilaku 

Pengelolaan Keuangan Siswa Fase F di SMK N 5 Padang. Ekasakti Jurnal 

Penelitian Dan Pengabdian, 5(2), 231–254.  

Firlianti, F., Jasman, J., & Asriany, A. (2023). Pengaruh Financial Technology (Fintech), 

Sikap Keuangan Dan Pengetahuan Keuangan Terhadap Perilaku Keuangan 

Gengerasi Milenial. Universitas Muhammadiyah Palopo, 4(2), 1882–1891.  

Gamal, T. (2022). Kepuasan kerja: Pengertian, faktor, indikator, manfaat & teori para 

ahli.  

Ghozali, I. (2016). Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23. Ed 8,. 

Semarang : Universitas Diponegoro.  

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25. Badan 

Penerbit Universitas Diponegoro.  

Gnawali, Y. P. (2022). Ganeshman Darpan Use of Mathematics in Quantitative 

Research. Ganeshman Darpan, 7(1), 1–13.  

GoodStats. (2025). E-wallet Jadi Layanan Fintech Favorit Publik RI 2025.  

Gulo, N. K., & Hendrajaya, H. (2025). Pengaruh Financial Technology terhadap Perilaku 

Keuangan Mahasiswa di Era Digital. Jehss: Journal of Education, Humaniora, 

and Social Sciences, 7(4), 211–220.  

Gunawan, A., Pirari, W. S., & Sari, M. (2020). Pengaruh Literasi Keuangan dan Gaya 

Hidup Terhadap Pengelolaan Keuangan Mahasiswa Prodi Manajemen 

Universitas Muhammadiyah Sumatera Utara. Jurnal Humaniora : Jurnal Ilmu 

Sosial, Ekonomi Dan Hukum, 4(2), 1–13.  

Hatimatunnisani, H., Aryanti, S. S., Pancawati, K., Sutrisno, K. E., & Hermawan, W. 

(2024). Pengaruh Media Sosial dan FOMO Finansial terhadap Manajemen 

Keuangan Pribadi Mahasiswa. Jurnal Ekonomi Bisnis Dan Manajemen 

(EKOBISMA), 3(2). https://doi.org/10.58268/eb.v3i2.122  

Heret, N. P., & Dince, M. N. (2023). Pengaruh literasi keuangan terhadap perilaku 

keuangan ibu rumah tangga desa Rubit Kecamatan Hewoloang. Jurnal 

Accounting, 1(1), 152–164.  

http://creativecommons.org/licenses/by-sa/4.0/


 

   1257 
IJEBIR, Volume 05 Issue 05, 2026 

 Copyright at authors some right reserved this work is licensed under 
a Creative Commons Attribution-ShareAlike 4.0 International License. 

Hilgert, M. A., Hogarth, J. M., & Beverly, S. . (2003). Household Financial Management: 

The Connection between Knowledge and Behavior. Federal Reserve Bulletin, 

89(2), 309–322.  

Howell, S. T. (2017). Financing Innovation: Evidence from R&D Grants. The American 

Economic Review, 107(4), 1–29.  

Irawati, R., & Kasemetan, S. L. E. (2023). Literasi keuangan, gaya hidup, sikap 

keuangan terhadap perilaku pengelolaan keuangan mahasiswa. Jurnal EMA, 

8(1), 32–42.  

Jagtiani, J., & John, K. (2018). Fintech: The Impact on Consumers and Regulatory 

Responses.  Journal  of  Economics  and  Business,  100,  1–6. 

https://doi.org/10.1016/j.jeconbus.2018.11.002 

Jamali, H., Haeruddin, H., & Ahmad, I. (2023). Dampak Literasi Keuangan dan Sikap 

Keuangan terhadap Perilaku Keuangan. Akuntansi Bisnis Dan Manajemen 

(ABM), 30(2), 105–121.  

Kerlinger, F. N. (2020). Asas-Asas Penelitian Behavioral. Yogyakarta: Gadjah Mada 

University Press.  

Kittur, J. (2023). Conducting Quantitative Research Study: A Step-by-Step Process. 

Journal of Engineering Education Transformations, 36(4), 100–112. 

https://doi.org/10.16920/jeet/2023/v36i4/23120  

Kusnandar, D. L., & Kurniawan, D. (2020). Literasi Keuangan Dan Gaya Hidup Ibu 

Rumah Tangga Dalam Membentuk Perilaku Keuangan Di Tasikmalaya. Sains 

Jurnal Manajemen Dan Bisnis, 13(1), 12–24.  

Lestari, D. A., Purnamasari, E. D., & Setiawan, B. (2020). Pengaruh Payment Gateway 

terhadap Kinerja Keuangan UMKM. Jurnal Bisnis, Manajemen, Dan Ekonomi, 

1(1), 1–10.  

Mukti, V. W., Rinofah, R., & Kusumawardhani, R. (2022). Pengaruh fintech payment dan 

literasi keuangan terhadap perilaku manajemen keuangan mahasiswa The 

influence of fintech payme. AKUNTABEL : Jurnal Akuntansi Dan Keuangan, 1(1), 

52–58.  

Nurfadzilah, R., & Nugraheni, K. S. (2025). Pengaruh Literasi Keuangan Dan Gaya 

Hidup Terhadap Pengelolaan Keuangan Mahasiswa Aut. Jurnal Akuntansi, 

Ekonomi Dan Manajemen Bisnis, 5(3), 655–665.  

Nurhidayati, S. E., & Anwar, M. K. (2018). Pengaruh Faktor Demografi Terhadap Literasi 

Keuangan Syariah Karyawan Perbankan Syariah di Surabaya. Jurnal Ekonomi 

Islam, 1(1), 1–12.  

http://creativecommons.org/licenses/by-sa/4.0/


 

   1258 
IJEBIR, Volume 05 Issue 05, 2026 

 Copyright at authors some right reserved this work is licensed under 
a Creative Commons Attribution-ShareAlike 4.0 International License. 

Otoritas Jasa Keuangan. (2016). Peraturan Otoritas Jasa Keuangan Nomor 

76/POJK.07/2016 tentang Peningkatan Literasi dan Inklusi Keuangan di Sektor 

Jasa Keuangan bagi Konsumen dan/atau Masyarakat. Jakarta: Otoritas Jasa 

Keuangan.  

Pribadiono, A. (2016). Transportasi Online vs Transportasi Traditional NonOnline 

Persaingan Tidak Sehat Aspek Pemanfaatan Aplikasi Oleh Penyelenggara 

Online. Lex Jurnalica.  

Pulungan, D. R., & Febriaty, H. (2018). Pengaruh gaya hidup dan literasi keuangan 

terhadap perilaku konsumtif mahasiswa. Jurnal Riset Sains Manajemen, 2(3), 

103–110.  

Puranda, N. R., & Madiawati, P. N. (2017). Pengaruh Perilaku Konsumen dan Gaya 

Hidup Terhadap Proses Keputusan Pembelian Produk Kosmetik Wardah. 

Majalah Bisnis & IPTEK, 10(1), 1–18.  

Putra, I. G. L. P., & Sinarwati, N. K. (2023). Pengaruh Literasi Keuangan, Gaya Hidup, 

Dan Pengendalian Diri Terhadap Perilaku Konsumtif Mahasiswa Fakultas 

Ekonomi Universitas Pendidikan Ganesha. Jurnal Manajemen Perhotelan Dan 

Pariwisata, 6(2), 717–726.  

Putri, W. D., Fontanella, A., & Handayani, D. (2023). Pengaruh Penggunaan Financial 

Technology, Gaya Hidup dan Pendapatan Orang Tua Terhadap Perilaku 

Keuangan Mahasiswa. Akuntansi Dan Manajemen, 18(1), 51–72.  

Sanjaya. (2015). Model Pengajaran Dan Pembelajaran. Bandung: CV Pustaka  

Sari, M. S., & Zefri, M. (2019). Pengaruh Akuntabilitas, Pengetahuan, Dan Pengalaman 

Pegawai Negeri Sipil Beserta Kelompok Masyarakat (Pokmas) Terhadap 

Pengelola Data Di Lingkungan Kecamatan Langkapura. Jurnal Ekonomi, (21)3, 

308–316.  

Sari, N. R., & Listiadi, A. (2021). Pengaruh Literasi Keuangan , Pendidikan Keuangan di 

Keluarga , Uang Saku terhadap Perilaku Pengelolaan Keuangan dengan 

Financial Self-Efficacy sebagai Variabel Intervening. Jurnal Pendidikan 

Akuntansi, 9(1), 58–70.  

Setiawan, A., Rofingatun, S., & Patma, K. (2020). Pengaruh Persepsi Kemudahaan 

Penggunaan, Efektivitas, Risiko Terhadap Minat Dan Penggunaan Financial 

Technologi (Fintech) Dengan Minat Sebagai Variabel Mediasi Andi Setiawan 1. 

Jurnal Akuntansi Dan Keuangan Daerah Volume, 15(November), 35–48. 

https://doi.org/https://doi.org/10.52062/jakd.v15i2.1623  

http://creativecommons.org/licenses/by-sa/4.0/


 

   1259 
IJEBIR, Volume 05 Issue 05, 2026 

 Copyright at authors some right reserved this work is licensed under 
a Creative Commons Attribution-ShareAlike 4.0 International License. 

Siregar, D. K., Kurniawan, A., Subhi, A., Megawati, M., & Yanti. (2021). Pengelolaan 

Keuangan Keluarga Di Masa Pandemi Covid 19. Batara Wisnu : Indonesian 

Journal of Community Services, 1(3), 289–298.  

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: PT 

Alfabet.  

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Jakarta: Alfabeta.  

Suharyadi, & S.K, P. (2016). Statistika untuk ekonomi dan keuangan modern. Jakarta: 

Salemba Empat.  

Turner, D. P. (2020). Sampling Methods in Research Design. The Journal of Head and 

Face Pain, 60(1), 8–12.  

Wahyuni, S. F., Radiman, R., & Kinanti, D. (2023). Pengaruh Literasi Keuangan, 

Lifestyle Hedonis dan Sikap Keuangan Pribadi Terhadap Perilaku Keuangan 

Mahasiswa. Owner, 7(1), 656–671.  

Widiyanto, W., Lindiyatmi, P., & Yulianto, A. (2022). Locus of control as a mediating 

variable for the factors influencing consumptive behavior among students. 

Innovative Marketing, 18(4), 97–109. https://doi.org/10.21511/im.18(4).2022.09  

Widodo. (2019). Metode penelitian : Polpuler dan praktis. Jakarta : Rajawali Per.  

Wulandari, Oktaviani., S., Thoyib, M., & Mubarok, M. H. (2022). Faktor – faktor yang 

mempengaruhi kinerja keuangan pemerintah daerah pada kabupaten/kota di 

Provinsi Sumatera Selatan. Jurnal Syntax Transformation, 3(8), 1134–1143.  

Yusuf, N., & Taruh, V. (2022). Pengaruh Literasi Keuangan, Sikap Keuangan Dan 

Kemampuan Akademik Terhadap Perilaku Pengelolaan Keuangan Mahasiswa 

Akuntansi Fakultas Ekonomi Universitas Negeri Gorontalo. Jurnal Mahasiswa 

Akuntansi, 1(1), 82–96. 

 

 

 

 

http://creativecommons.org/licenses/by-sa/4.0/

