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Abstract

This research aims to understand how information and communication technology has an
impact on entrepreneurial literacy through the performance of MSMEs. MSME entrepreneurs are
the target population in this study, which also includes a large sample size of 50 respondents.
Proportional stratified random sampling is the distribution of questionnaires used. The method
used in this study is path analysis. The results of this study are that information and communication
technology has a significant effect on entrepreneurship & information technology and technology
and entrepreneurship have a significant effect on the performance of MSMEs. Meanwhile,
simultaneously it shows that the variables of information technology, technology, and
entrepreneurial orientation together have a significant effect on the performance of MSMEs. The
implication in this study is that the Disperindagkop provides training to MSMEs on the benefits of
using information and communication technology more intensively and the training is carried out
on target and applicatively as needed. For MSME entrepreneurs, they must be able to take
advantage of information and communication technology facilities to increase their business and
be willing to take part in training on information and communication technology held by the
Disperindagkop and other parties.
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INTRODUCTION

Supporting banks that provide credit to micro, small and medium enterprises (MSMEs) is
essential for the growth of MSMEs in Indonesia. And the distribution of banking loans to micro,
small and medium enterprises every year has increased beyond the increase in total banking
loans. In contrast to other countries, the number of MSMEs in Indonesia is among the largest, and
this was observed starting in 2014 and continues to grow in dating.

The function of MSMEs in the cycle of critical events and state development is very vital.
This applies not only to Indonesia, but also to other countries that have been created and made.
The function of Indonesian MSMEs in the development and improvement of monetary is one way
to overcome the problem of problem solving. People's income can increase as a result of the rise
of micro, small and medium enterprises (MSMEs). Micro, small and medium enterprises also play
a strategic role in the government's efforts to alleviate poverty due to their heavy workload.
Micro, small, and medium enterprises in total general goods increased from 57.84% to 60.34% in
the last five years. In the same period, the use of labor in this sector increased from 96.99% to
97.22%.

Despite their strategic role, MSMEs have been harmed by stiff competition, especially from
large corporations and other contemporary competitors. The majority of Micro, Small and
Medium Enterprises (MSMEs) in Indonesia run their businesses in the traditional way, which
includes marketing and production. However, the isolation that prevents MSMEs from accessing
markets, knowledge, capital, expertise, and institutional support is a problem facing MSMEs in
developing countries, not size.

The productive use of ICT in large organizations cannot be extrapolated to small
organizations because 1) the consequences of previous explorations show the relationship
between hierarchical size and speed of achievement in the use of information technology, 2) the
fact shows that the functional capabilities and hierarchical climate of MSMEs are not the same as
those of large organizations. The results show that MSMEs in general will not have many assets
for ICT development so they often use different methods to handle ICT acceptance (Baldwin and
Sabourin, 2018). As a result, it is necessary to investigate the extent to which MSMEs use ICT
(Indarti, 2007; Dany, 2020; Sasmito, 2019).
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Computer applications that help manage an organization are called information systems.
Use, construction and maintenance of computers, programming and information. An "information
system" can consist of a number of different parts of computer technology that interact and work
together according to a predefined workflow (business rules), process data, and convert it into
information that can aid in decision-making (mukhyi). Also, Mogiana, 2018) In most literature, the
phrase "buying innovation" is characterized by the ability to initiate and engage with the path of
mechanical change. This management interaction is through selecting, acquiring, executing,
entitled, connecting, reflecting, acquiring, refreshing, and supervising every innovation that
develops more efficiently and realistically (Mukhyi and Mujiyana, 2018).

According to Ginsberg (2021), an individual's entrepreneurial orientation is his tendency
to be innovative, risk-taking, and proactive when starting a business. According to Morris and Paul
(2017), corporate strategic direction is defined as the tendency of top management to take
calculated risks and be innovative and proactive. Tyasari and Mustikowati (2014) understand that
the orientation of the leadership system is a measure related to developing the goods market, not
doing too many risky tasks, and emphasizing leadership, advancing and defeating competitors.

The implementation of MSMEs is a result achieved through individual dependency
behavior (Gibson, 2012). The term organizational effectiveness refers to the results that a
company expects from the actions of its workers. There have been several shifts in understanding,
defining and measuring the performance of MSMEs. Barney (2021) asserts that the academic
literature and understanding of various management studies and their definitions of
organizational performance are still in the process of development. According to Ricardo and
Swim (2021), the development of small and medium business implementation ideas includes
efficiency, feasibility, economy, quality, consistency of organizational behavior and activities.

MSME performance, as defined by Luthans (2020), is the quantity and quality of work or
services provided by an employee in an organization. Performance in the UK changes over time
(Fahmy, 2021). Therefore, the level of achievement of goals becomes an agreement, and the
achievement of managers in leading small and medium-sized businesses is reflected in the
efficiency of the organization.

Mollyad (2007) defines MSME performance as the achievement of members, teams or
organizations from good goals to be used as expected. According to Silly (2010), the
implementation of MSMEs is the ability to help carry out hierarchical tasks with real and efficient
use of assets. Human resources, all assets, skills, organizational procedures, company
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characteristics, knowledge, and information that the company controls are examples of resources.
The implementation of MSMEs is characterized by the level of implementation of training,
projects, and strategies that use different assets in carrying out activities (Sembiring, 2012).
According to some of these views, the best way to maximize the achievement of activities is to
use and improve performance well.

According to Fahreza research (2018), Indonesia must consider micro, small and medium
enterprises (MSMEs), because in developing countries, MSMEs play an important role in national
development because the number of MSMEs continues to grow. To maintain the company's
performance, new dealers are needed. This study uses multiple linear regression analysis for
descriptive and confirmatory analysis methods. Investigate connectivity and collateral coefficients
to estimate the impact of business direction and data innovation on business outcomes. The
expressive test results show that the variable "business" has a very decent rating, the variable
"data innovation" has a very decent rating, and the variable "business implementation" has a very
decent rating. According to the surveillance analysis, it seems that entrepreneurial and
information technology guidance has a significant impact on business results at certain times.

RESEARCH METHODS

A quantitative research methodology is used in this study. Despite the fact that the sample
is a small fraction of the population that seeks to represent all the important parts, the people in
this study are all the same. The population in this study is limited to MSMEs in Makassar. Tiered
arbitrary matching checks are used as an example in this review (Sinambela, 2021). The Taro
Yamane or Slovin formula is used in the sampling method (Riduan, 2021). Based on the calculation
above, this study sample consists of only five MSMEs in Makassar based on the relative
distribution of questionnaires randomly selected for this study (Haar & Co. 2015).

The tools in this study are questionnaires, and Google forms are used to collect data online.
Finding information based on issues or features that need attention is the primary purpose of
using a scanning tool. In addition, the tool provides quantitative data with the aim of providing
points or values on each confirmation. Researchers used rating scales, in particular, to ensure that
the data they collected were accurate and trustworthy using the Likert scale.

The data analysis method used in this study is the path analysis method. This method is
used to determine the influence of the dependent variable, namely the performance of MSMEs
and the independent variable, namely entrepreneurial literacy and the intermediate variable,
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namely the performance of MSMEs. The data obtained was then analyzed by path analysis, using
the SPSS program, then explained descriptively.

Information Performance
and il > MSMEs
Communication 2
Technology (X)
1y

A

Entrepreneurial Literacy

(Y)

Figure 1. Research Mindset

It is clear from the previous framework that this study aims to ensure the influence of
independent variables, namely Information and Communication Technology (X), dependent
variables, Entrepreneurial Literacy (Y) and variables between MSME Performance (Y).

RESULTS AND DISCUSSION
Results

One of the things that must be described in the description of the research sample used in
this study is the personality of the respondents. The respondents for this exploration are 50
business actors who use data and messages in their organizations. The following describes the
characteristics of survey respondents to provide an overview:

Table 1. Characteristics of Respondents

Characteristic Frequency Percentage

Type of Business
Clothes 7 14%

Food 17 34%
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Drink 6 12%
Cosmetics 4 8%
Screen printing 2 4%
Convection 6 12%
Home Supplies 3 6%
Craft 2 4%
Electronic 3 6%
Information Technology

& Communication

Shopee 4 8%
Grab/Gojek 22 44%
Instagram 13 26%
Whatsapp 6 12%
Facebook 5 10%
Last Education

SMA 19 38%
SMK 8 16%
S 20 40%
S2 3 6%

Source: Data processing results of ms. Excel

Based on the data in the table above, the sources of this research are nine types of
businesses, five types of ICT, and resource persons from the last four levels of education. This type
of survey was completed by 34 percent of companies in the food industry, followed by 14 percent
in the apparel industry. In addition, based on the information and communication technology
used, 44% of respondents use Grab/Gojek, online motorcycle taxi services, and 26% use
Instagram. Finally, the highest education of informants is equivalent to high school/vocational
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school, with 54% having an S1 education, 40% having an S1 education, and 6% having a master's
degree.

Instrument testing is a further test carried out to see if the research instrument used is
valid and reliable enough to be used in this study. Validity and reliability tests are included in this
device test. All questionnaire items were found to be valid and reliable upon completion of the
test. And it could continue.

Table 2. Descriptive Analysis

Variable Class Interval Frequency Presentation Category

>57 6 12% Low

X 46-57 42 84% Keep
<46 2 4% Tall
>52 6 12% Low

Y 43-52 39 78% Keep
<43 5 10% Tall
>44 2 4% Low

yA 34-44 42 84% Keep
<34 6 12% Tall

Source: Data processing results of ms. Excel

According to the table above, information and communication technology (X),
Entrepreneurial Literacy (Y), and MSME performance (Z) tend to be at a moderate level. The
Classical Assumption Test has also been carried out on all variables of this study. This research has
passed the Normality, Multicollinearity and Heteroscedasticity tests. Next is the Path Analysis test.
This study consists of 2 equations, in equation 1 the following path diagram is found:

Path analysis
Table 3. Model | Regression Analysis

Type R R Square Adjusted R Square Std. Error of the Estimate

1 725 .526 525 3.34138
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Dependent Variable : Entrepreneurial Literacy
Source: Data processed with SPSS (2024)

In the table above, the R2 estimate has been adjusted by 0.525 or 52.5%. This means that
the independent variable, namely information and communication technology, can reach 52.5
percent of the 'business' variable. Other factors outside the model or other variables that were
not studied in this study amounted to the remaining 100%, or 52.5%, or 47.5%.

An overview of different regression cases seen from the table above is the regression
coefficient for the ICT variable of 0.795, with the intention that if the ICT variable increases by 1
unit, then the company variable increases by 0.795 units, considering that the difference in the
independent factor is a variable that has an appropriate value.

Table 4. Model Il Regression Analysis

Type R R Square Adjusted R Std. Error of
Square the Estimate
1 .704 | .495 493 2.92144

Source: Data processed with SPSS (2024)

DISCUSSION
The Influence of Information and Communication Technology on Entrepreneurial Literacy

From the data processing conducted in this study, it was found that t-count (20.770) > t-
table (1.96) referring to ICT variables showed that ICT sometimes had a significant impact on
entrepreneurship. In other words. It was found that there is an influence between information
and communication technology on entrepreneurial literacy.

The results of this study are in line with Sidik and Tutik (2017) and Ruwah (2018) which
prove that ICT has a significant influence on entrepreneurship. Because data and messaging
innovations can support MSME businesses in terms of growth and density.

The results of the study are in line with Tan's (2019) research which stated that information
and communication technology has a positive and significant effect on entrepreneurial literacy.
Where it can be seen that the development of entrepreneurial literacy in the form of information
and communication technology focuses attention on the results achieved.

This research is also in line with research conducted by Vasuwat et al., (2022) which
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explains that digital literacy can increase the efficiency of entrepreneurial literacy. In addition,
media and information literacy, digital security and digital law statistically have a positive and
significant effect on entrepreneurial literacy.

With the increase in data and innovation in correspondence, it has encouraged many SMEs
to carry out some truly productive developments and can be used as the opening door to new
businesses (web-based businesses) for MSMEs. The market is increasingly focusing on online
product-based businesses or e-commerce. Take for example the sale of e-books, e-paper, e-
money and other products can be converted into electronic forms that are easy to use and can be
carried anywhere.

Medium-sized organizations are using data and messaging innovations to improve the
direction of their business. Data and messaging innovations in MSMEs outperform competitors on
the grounds that business cycles are faster and easier and the risk of critical errors is lower. It is
hoped that data and messaging innovations will further develop organizational implementation in
the MSME business cycle. Micro, Small and Medium Enterprises (MSMEs) cannot compete
because ICT does not keep up with the development of technology and communication. Small and
medium enterprises (MSMEs) are more competitive in today's global market.

The Influence of Information and Communication Technology on the Performance of MSMEs

Related to the data and message innovation factor, the tcal value (8.748) > t table (1.96)
shows that data and message innovation sometimes affects the fair SMEs. The results of this study
are similar to the significance of the Indexing (2018) and Murthy (2012) examinations which show
that data and message innovation has a great influence on the fairness of MSMEs.

The results of the analysis show that there is an influence of information and
communication technology on the performance of MSMEs. There is a positive influence shown by
information and communication technology, explaining that if information and communication
technology is high, the higher the performance of the MSMEs they have.

The test results show that the results of this study are in accordance with the results of
research conducted by Shield (2017). The results of his research show that partially information
and communication literacy has a positive and significant effect on business performance.

Research conducted by (Hamsal, 2021) produced digital literacy has a significant positive
effect on the performance of MSMEs. The performance of MSMEs will be even more significant
when MSMEs are able to make good use of e-commerce. For business actors, suggestions were
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given to implement an online to offline system which allows people to shop online but pay, take,
return offline, and can even be online in offline stores.

This is really intended so that by using data innovation, MSMEs can remain vigilant against
the change of mechanical events and MSMEs are more serious or better than competitors with
superior corporate culture. The implementation of the organization is a side effect of the
formation of an MSME perspective and training system, which is reflected in the daily training of
MSME accredited artists. Business activities play an important role as the initial capital needed by
MSMEs to compete and outperform other MSMEs. The success of MSMEs does not necessarily
depend on their good performance; However, the performance of MSMEs can be improved by
recruiting competent entrepreneurs and using the existing MSME culture.

ICT applications in MSMEs, which form the premise of many current ICT applications,
including board networks, datasets, frameworks, etc. The use of ICT in all fundamental matters
related to micro, small, and medium resources is the main application. Systems or applications for
accounting and finance, payroll, and other related resources for MSMEs, e.g. Real estate
applications, accounting applications, truck applications, warehousing applications, etc. are
examples of ICT applications that specifically serve the needs of Micro, Small and Medium
Enterprises (MSMEs).

Data utilization and messaging innovation in the workplace are critical to every
administrator's time and cost efficiency. One of the reasons for business trends is the continued
effects of the use of data and innovation in messaging, for example, the use of large business asset
management (ERP) frameworks. ERP is a product that consists of an organizational framework for
executives. Costs can be reduced in all areas of labor, operations, marketing, and even
administration by integrating ICT into MSME organizations. In addition, another benefit is that the
increase in MSMEs can increase rapidly by spreading their wings in MSME associations.

The Effect of Entrepreneurial Literacy on MSME Performance

Regards, t-count (5,667) > t-count (1,96) indicate that in some cases business mainly affects
SME exhibitions. The results of this study are in line with Wardoyo, Rusdianti, and Purwantin
(2017), Wardi (2017) and Anis (2018), which show that the company's strategic direction has a
significant effect on performance.

These results show that there is a positive and significant influence of entrepreneurial
literacy on the performance of MSMEs. This is also identified if having the courage to take risks
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and be innovative in running a business will affect the achievement of MSME performance.

The results of the study also show that these results are in accordance with research
conducted by Risdella in 2017. The results of his research show that partially information literacy
has a positive and significant effect on business performance.

This study is in line with research conducted by Fairoz et al., (2019) the results show that
there is a significant influence between innovation, proactive, risk-taking (EO) with sales growth,
profit, employment growth and owner/manager satisfaction (MSME performance) in the
Netherlands, showing that the EO dimension of innovation, risk-taking and proactive significantly
affects the measure of business performance related to increased profits.

As a result of the fact that the strategic direction of the business is very important for all
small and medium-sized enterprises with high business quality. The ability of micro, small and
medium enterprises (MSMEs) to innovate new products, develop strategies, produce original and
new concepts, and the willingness to take risks to produce additional goods in response to
customer demand are examples of how entrepreneurship affects the performance of MSMEs. This
shows that MSMEs perform better when there are more entrepreneurial activities. Measures of
MSME performance include their ability to grow, profitability, and survival. The ability of
companies to market their products for business improvement can be improved with a higher
level of entrepreneurship in MSMEs (innovation, strategy development, original ideas, and risk-
taking). Entrepreneurship among MSMEs can boost performance.

The Influence of Information and Communication Technology on Entrepreneurial Literacy
Together through MSME Performance

Information and communication technology has a positive direct influence on
entrepreneurial literacy through the performance of MSMEs. The meaning that can be captured
from this finding is that information technology (realizing the need for information, the ability to
access information, utilizing information, evaluating information and improving communication)
on entrepreneurial literacy (innovative, daring to take risks and diligent in business) has a positive
influence through the performance of MSMEs (increasing income, expanding marketing areas,
increasing sales volume).

This research is in line with research conducted by Adjeng (2017) if entrepreneurial literacy
is the knowledge to face a person in carrying out life challenges by knowing the efforts of several
risks that will be faced with various efforts to achieve good performance. Eugenia (2018) also put

376
IJEVSS, Volume 03 Issue 03, 2024

Copyright at authors some right reserved this work is licensed under a Creative
Commons Attribution-Share Alike 4.0 International License



http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/

Infernanonal Journal ol Educaiion, Vocalional and Social Science

hiips://e-jouarnal.cifakonsuifindo.or.id/index.php /IJEVSS
E-ISSN : 2963 4954 ” AN

forward the theory that information and communication technology is a way of knowing
information and communication, accessing information and communication, utilizing information
and communication, and evaluating information needed for effective performance in tasks or
work.

This research has also been obtained in an international journal researched by Irene
(2022), the implementation of health and safety measures also forces MSME owners to improve
their digital literacy to solve marketing problems faced during the pandemic. Entrepreneurial skills
play an important role in the sustainability of MSMEs. This entrepreneurial skill or literacy has a
significant influence on digital literacy on the implementation of health and safety measures in
the performance of MSMEs.

CONCLUSION

The findings of the research and subsequent discussions led to the conclusion that, data
and messaging innovations sometimes fundamentally affect businesses. Because Information and
Communication Technology (ICT) can help small and medium business entrepreneurial strategies
to focus on competition and innovation. In today's global market, this information and
communication technology helps small and medium-sized businesses to compete. The
performance of small and medium enterprises (SMEs) can be greatly affected by ICT. Costs can be
reduced in all areas of labor, operations, marketing, and even administration by integrating ICT
into MSME organizations. In addition, another benefit is that the increase in MSMEs can increase
rapidly by spreading their wings in MSME associations.

REFERENCES

Anis, M. 2018. Cultural Factors and Technology Transfer in the Batik Industry in the Framework
of Macro Ergonomics. IENACO National Seminar, pp. 106—110.

Aswandy, E., & Mariyanti, T. (2022). Analysis of the Influence of Information & Communication
Technology on Entrepreneurship and MSME Performance. Journal of STElI Economics,
31(01), 76-89.

Anthony, R and Govindarajan, Vijay. 2005. Management Control System. Jakarta: Salemba Four.
Aribawa. 2016. The Effect of Financial Literacy on the Performance and Sustainability of
MSMEs in Central Java. E-Journal of UAJY. 20 (1): 1-13.

Arikunto, Suharsimi. 2014. Research Procedure A Practice Approach. Jakarta: Rineka Cipta.

377
IJEVSS, Volume 03 Issue 03, 2024

Copyright at authors some right reserved this work is licensed under a Creative
Commons Attribution-Share Alike 4.0 International License



http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/

Infernanonal Journal ol Educaiion, Vocalional and Social Science

hiips://e-jouarnal.cifakonsuifindo.or.id/index.php /IJEVSS
E-ISSN : 2963 4954 ” AN

Barney, J. B. 2001. Resource-Based Theories Of Competitive Advantage: A Ten-Year Retrospective
On The Resource-Based View. Journal of Management. 27(6), 643—650.

Bread. 2011. The Influence of Small and Medium Industry (IKM) Performance Strategy Orientation
in Semarang. Diponegoro Management Journal. Volume 22, Number 3, Pages 70-82.

Boyatzis, Richard. 2008. Competencies in The 21st Century. Journal of Management Development.
Vol. 27 No. 1, pp. 5-12.

Daft, R. L. (2010). A new era of management. Jakarta: Salemba Four. Deeson, Eric. 1991. Dictionary
of Information Technology. United Kingdom. Harper Collins

Glasgow Publishers.

Eugenia. (2018). Good environmental practices for hospitality and tourism : The role of
information and communication technologies. Management of Environmental Quality: An
International Journal 21(4), 464-476 [Online].
Available:http://www.emeraldinsight.com/journals.
tm?issn=17542731&volume=25&issue=1&articleid=17073286&show=html.

Muliadi, H., & Fahmi, I. (2011). The effect of dividend per share, return on equity and net profit
margin on the share price of manufacturing companies on the Indonesia Stock Exchange.
Scientific Journal of Management Economics Students, 1(2), 71-80.

Fairoz, F. M., Hirobumi, T., & Tanaka, Y. (2019). Entrepreneurial Orientation and Business
Performance of Small and Medium Scale Enterprises of Hambantota District sri Lanka.
Asian Social science, 6(3). https://doi.org/105539/assv6n3p34

Fahreza, Akbar. 2018. The Effect of Entrepreneurial Orientation and Information Technology on
Business Performance in the Home Ceramic Industry H.Oma Bandung. Journal of Business
and Management, Padjadjaran University. Vol. 19 No.2, pp 30-45.

Frishammar, J and Horte, S. A. 2007. The Role of Market Orientation and Entrepreneurial
Orientation for New Product Development Performance in Manufacturing Firms.
Technology Analysis & Strategic Management. 22(3): 251-266.

Gautama, Hadi. 2003. Obstacles in the Implementation of Information Technology in Micro, Small
and Medium Enterprises. Bandung: Alfabeta.

Gavrea, et al. 2011. Determinants of Organizational Performance: The Case of Romania.
Management & Marketing Challenges for the Knowledge Society. Vol. 6, No. 2, pp. 285-
300.

Gibson, J., Ivancevich, J., & Konopaske, R. (2012). Organizations: Behavior, structure, processes.

378
IJEVSS, Volume 03 Issue 03, 2024

Copyright at authors some right reserved this work is licensed under a Creative
Commons Attribution-Share Alike 4.0 International License



http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/
http://www.emeraldinsight.com/journals

Infernanonal Journal ol Educaiion, Vocalional and Social Science

hiips://e-jouarnal.cifakonsuifindo.or.id/index.php /IJEVSS
E-ISSN : 2963 4954 ” AN

McGraw-Hill Higher Education.

Ginsberg, A. 2011. Measuring Changes in Entrepreneurial Orientation Following Industry
Deregulation: The Development of a Diagnostic Instrument. Proceedings of International
Council of Small Business.

Imam, G. (2013). Multivariate Analysis Application with IBM SPSS 21 Update PLS Regression
Program. Semarang. Diponegoro University Publishing Board. ISBN, 979(015.1).

Hamzal, D.. (2021). Efficacy of Mobile Payment Solutions on Performance of Small and Medium
Enterprises in Kamukunji Trading Center, Nairobi County (Doctoral dissertation, United
States International University-Africa).

Ministry of Cooperatives. 2019. Development of MSMEs in Indonesia in 2014-2018. Jakarta:
Publisher of the Ministry of Cooperatives.

Kuratko, D.F and Audretsch, D.B. 2009. Strategic Entrepreneurship: Exploring Different
Perspectives Of An Emerging Concept. Entrepreneurship Theory and Practice. 1:1-17.

Kwartono, Adi. 2007. Analysis of Small and Medium Enterprises. Yogyakarta: Andi Offset. Luthans,
Fred. 2006. Organizational Behavior. Yogyakarta: Andi Offset.

Martin, Gill. 1991. The Relationship Of Information And Communication Technology To The
Performance Of Small Businesses In London. Journal Of Business And Management,
University Of London. Vol:13. pp:149-159.

Moorthy, M Krishna. 2012. A Study on Factors Affecting the Performance of SMEs in Malaysia.
International Journal of Academic Research in Business and Social Sciences. Vol. 2, No. 4
ISSN: 2222-6990

Morris, M and Paul, W. 2007. Entrepreneurship as a Significant Factor in Societal Quality of Life.
Journal of Business Research. 13, 1:21-36.

Mulyadi. 2007. Balance Scorecard: a contemporary management tool for the multiplier of
corporate financial performance. Jakarta: Salemba Four.

Noermijati. 2008. Actualization of Herzberg's Theory, A Study on the Satisfaction and Spiritual
Performance of Operations Managers (Research on Small Companies of Hand Kretek
Cigarette Cigarettes in Malang Region). Postgraduate Dissertation, University of Brawijaya.

Porter, Michael. 2008. Competitive Advantage: Creating and Maintaining Superior Performance.
Tangerang: Karisma Publishing.

Primiana, Ina. 2009. Driving the Real Sector of SMEs and Industry. Bandung: Alfabeta

Puskur Dinas Indonesia. 2006. Curriculum: Competency Standards for Information and

379
IJEVSS, Volume 03 Issue 03, 2024

Copyright at authors some right reserved this work is licensed under a Creative
Commons Attribution-Share Alike 4.0 International License



http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/

Infernanonal Journal ol Educaiion, Vocalional and Social Science

hiips://e-jouarnal.cifakonsuifindo.or.id/index.php /IJEVSS
E-ISSN : 2963 4954 ” AN

Communication Technology Subjects. Jakarta.

Rewah, Jein Margarth. 2018. The Moderating Influence of Financial Literacy on The Relationship
Between Access to Finance and Firm Growth InGhana. Management, Taylor & Francis An
International Journal of Entrepreneurial Finance. Vol. 18 : 43-61. Cogito Smart Journal. Vol.
4/No.1/June.

Ricardo, Ronald and Wade, David. 2001. Corporate Performance Management. How to Build a
better Organization Trough Management-Driven Strategic Alignment. Butterworth
Heinemann USA.

Risdella, A.P (2017). The Effect of Entrepreneurial Literacy on the Performance of Broiler Chicken
Farmers in the Partnership Pattern (Contract Farming) in Pekanbaru City. Sungkai Journal,
Vol.5 No.2. Pages 1-15.

Rudjito. 2003. MSME Development Strategy Based on Business Strategy. Seminar Paper on the
Role of Banking in Strengthening National Resilience of Lemhanas Cooperation.

Sekaran, Uma and Bougie, Roger. 2013. Research Methods for Business: A Development-Expertise
Approach. Jakarta: Salemba Four.

Sembiring, Masana. 2012. Organizational Culture and Performance (Government Organization
Perspective). Focusmedia: Bandung.

Sinarasri, Andwiani. 2013. Analysis of the Influence of Entrepreneurial Orientation on Strategy in
Improving Company Performance. Journal, Proceedings of the 2013 National Seminar,
ISBN :978- 979- 98438-8-3.

Shiels. (2017). Understanding The Implications Of ICT Adoption. Logistics Information
Management 16(5), 312-326 [Online]. Available: http://www.emeraldinsight.com/0957-
6053.htm.

Slavkovic, Marko and Babic, Verica. 2013. Knowledge Management, Innovativeness, and
Organizational Performance: Evidence from Serbia. Economic Annals, volume LVIII, No.
199/ October-December 2013. pp. 85-107.

Susanto, Azhar. 2013. Information and Communication Technology: Bandung: Lingga Jaya

Tan. (2019). Internet-based ICT adoption among SMEs: Demographic versus benefits, barriers, and
adoption intention. Journal of Enterprise Information Management 23(1), 27-55 [Online].
Available:http://www.emeraldinsight.comjournals.htmissn=17410398&volume=23&issue
=1 &articleid=1827459&show=. Pdf.

Tyasari, Irma and Mustikowati, Rita Indah (2014). Entrepreneurship Orientation, Innovation, and

380
IJEVSS, Volume 03 Issue 03, 2024

Copyright at authors some right reserved this work is licensed under a Creative
Commons Attribution-Share Alike 4.0 International License



http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/
http://www.emeraldinsight.com/0957-

Infernanonal Journal ol Educaiion, Vocaiional and Social Science

hiips://e-journal.cifakonsulfindo.or.id/index.php /IJEVSS E-V‘ ‘
E-ISSN : 2963 4954 ” b

Business Strategy to Improve Company Performance (Study on SMEs in the Malang
Regency Center). Journal of Modernization. Vol 10, No.1. Pages 23-37.

Law of the Republic of Indonesia Number 20 of 2008 concerning Micro, Small, and Medium
Enterprises.

Vasuwat, W., Chakpitak, N., Rattanadamrong Aksorn, T., & Udomwong, P. (2022). The effect of
digital literacy on entrepreneurial learning among thai secondary students. Journal of
Management Information and Decision Sciences, 25(2), 1-10.

Wardoyo, Paulus; Rusdianti, Endang and Sri, Purwantini. 2017. The Influence of Entrepreneurial
Orientation on Business Strategy and Business Performance of MSMEs in Ujung-Ujung
Village, Pabelan District, Semarang Regency. Diponegoro Journal Of Management. Volume
28, Number 2, Pages 16- 32.

381
IJEVSS, Volume 03 Issue 03, 2024

Copyright at authors some right reserved this work is licensed under a Creative
Commons Attribution-Share Alike 4.0 International License



http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/

