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Abstract 

The aim of this research is to analyze the factors that influence interest in investing in the 

capital market for the millennial generation through FinTech technology. Interest here is more 

about interest in the form of awareness about investing. This research uses qualitative research, 

namely research that is descriptive and tends to use analysis. In this case, the researcher conducted 

a semi-structured interview, which was carried out more freely compared to a structured interview. 

In conducting interviews, researchers use the help of an interview guide to facilitate and focus the 

questions that will be asked. The results of this research can be used as a benchmark for analyzing 

the level of investment interest among millennials, providing support and convenience for the 

capital market area, as well as increasing the investment interest of young investors. 
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INTRODUCTION 

In general, capital markets are quite possibly the best means of accumulating public assets 

for additional deployment of these assets for a fruitful exercise. In line with that, public 

authorities' efforts to bring capital into the economy must be possible through the capital market, 

such that individuals who obtain abundant reserves can contribute these assets through the 

capital market (Agestina, 2020). 

In a country's economy, business is one of the drivers of world economic progress, one of 

which is Indonesia. Various organizations are paying attention to the capital market as a place for 

the future or as reserve funds for the future. Business is known as a method of setting aside 

inheritance or cash in the hope of obtaining large profits in the future. In the capital market, the 

Indonesian Impact Exchange (BEI) distributes long-term instruments such as shares, securities, 
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warrants or their inheritance which can be traded on the capital market. 

The capital market plays a very important role in Indonesia's progress and is also a 

benchmark for the economy in Indonesia. Putting resources into capital markets is a move that 

upholds the financial backers themselves. With capital information and explanations regarding 

the allocation of resources to the capital market, potential financial supporters can understand 

the economic situation to avoid losses. 

Fintech innovations that encourage development in the monetary sector while 

maintaining monetary standards and supporting monetary exchange frameworks work quickly, 

effectively and productively. Fintech is organized into monetary administration, for example, 

installment system support innovation, market support, executives speculation, board protection, 

credit, funding and capital regulation. As far as fintech, Indonesia sees 4 types of fintech, namely 

installment, clearing and settlement which functions as a facilitator of installment framework for 

Indonesian banks or other monetary businesses. 

The implementation of Fintech Innovation offers various types of speculation to the 

general public such as foreign trade exchange, exchange of goods, important message trading, 

interest in property improvement capital, online credit, cash advances, and especially online cash 

advances. Not only that, what fintech coordinators need to pay attention to is the ease of utilizing 

this assistance, so that individuals who do not yet understand innovation can utilize it effectively 

so that they are believed to have a pleasant encounter later. Until now the number of Fintech 

continues to grow. Of the 149 registered Fintechs, 37 are official Fintechs (Directorate of Fintech 

Licensing and Management, 2020). Not only that, to date there are still 206 illicit Fintechs that 

have been closed by the Monetary Administration Authority (OJK) because the 206 Fintechs are 

not registered and do not have permits (Franedya, 2020). 

The Monetary Administration Authority (OAM) reported that although public 

understanding of capital markets is low, with the turn of events and the ubiquity of guidance 

regarding speculation using recordings and straightforward introductions, there are definite 

consequences for capital markets. The image of the public, especially recent college graduates, is 

of the stage, the impact of web-based entertainment, but a powerhouse or superstar for the 

practice or guidance presented through the online entertainment stage. 

The Indonesian Stock Exchange (BEI) and the Monetary Administration Authority (OAM) 

emphasized that the development of socialization regarding capital and venture markets could 

help improve finances in Indonesia. Funding development among students is expected to be 
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generally very good with the entertainment of learning exercises from protection parties, business 

exhibitions and teachers of certain subjects. With continuously tried instructional exercises, it can 

introduce one's desires or advantages with effort or immediate start in financial planning. 

One of the main parts of financial planning is consideration. Consideration is an interest in 

something that you need to try or do intensely without intimidation from anyone. If someone has 

the desire to invest, then that person will seriously free up time and thoughts to learn about 

capital market investment. Attention to investing is a person's strong desire to study all matters 

relating to investment and ultimately practice it or invest (Pajar, 2017). The millennial generation's 

attention to investing has various aspects that influence it. Aspects that influence investing can be 

due to continued advances in technology, such as financial technology which is growing rapidly so 

that it can have an impact on investing online (Tumewu, 2019). 

Increasing investment knowledge means increasing investment interest among the 

millennial generation. Not only investment knowledge, motivation also has a role in making 

investment decisions. Because without motivation, the millennial generation will not take action 

to carry out investment actions. Millennials' inspiration to contribute is quite low. The low level of 

inspiration for entrepreneurship is due to the low level of information and understanding of the 

population regarding capital market interests that are as useful as possible. Clarification of 

speculation is needed by someone in making a business. The basics of speculation such as types 

of business, the advantages of money management, and the effects obtained when making 

speculations can very well be utilized dynamically regardless of whether to contribute. Not only 

that, you also need insight to decipher the stock you need to buy (Yanto, D. Siregar, 2018). 

The smallest capital speculation that makes sense for students is one of the supporting 

perspectives in choosing to start effective financial planning. Whenever someone has made the 

choice to start a financial planning exercise, just by opening a share record of Rp. 100,000 potential 

financial backers can complete speculative exercises such as taking part in trading in the capital 

market. Therefore, this study will try to find out other aspects from previous studies regarding the 

factors that influence the attention to investing in the capital market for the millennial generation. 

M. C. J. Van Rooij et. (2011) summarized the results of a survey of households in the 

Netherlands in their study entitled "Financial literacy and retirement planning in the Netherlands". 

They result that people who are knowledgeable about finances tend to use their funds to plan for 

retirement. (M. van Rooij et., 2011) in his study found that those who have information or 

knowledge about finance are allowed to invest in shares. These findings provide support from the 
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results of a study by (Khotimah et., 2011) where knowledge influences investment attention. If a 

person's knowledge is sufficient, that person will be encouraged to invest. 

M. C. J. Van Rooij et. (2011) summarized the results of a survey of households in the 

Netherlands in their study entitled "Financial literacy and retirement planning in the Netherlands". 

They result that people who are knowledgeable about finances tend to use their funds to plan for 

retirement. (M. van Rooij et., 2011) in his study found that those who have information or 

knowledge about finance are allowed to invest in shares. These findings provide support from the 

results of a study by (Khotimah et., 2011) where knowledge influences investment attention. If a 

person's knowledge is sufficient, that person will be encouraged to invest. 

From the explanation presented above, the objectives of this research are: 

1) Dissect how much technical progress influences speculative considerations 

2) Dissecting venture information influences speculative considerations 

 

It is hoped that the results of this exploration can be utilized in future education in 

connection with advances in science and information in placing resources into the capital market. 

Moreover, it can very well be used as a kind of perspective and close study for different 

researchers. The results of this research can also be used as a benchmark in dissecting the level of 

buy-in revenue in the millennium era, with the aim that both scholastic and capital market areas 

can offer assistance and means to expand the financial premium of young people support in 

money management. 

 

RESEARCH METHODS 

This study uses a qualitative study, namely a study that is descriptive in nature and tends 

to use analysis. The theoretical basis based on related references is used as a guide to focus on 

studies in accordance with the facts in the field. Although the data from this study was not taken 

directly into the field. 

In this case the researcher conducted a semi-structured interview, which was carried out 

more freely compared to a structured interview. The aim of this type of interview is to find 

problems more openly, where the party being interviewed is asked for their opinions and ideas 

(Sugiyono, 2013). In conducting interviews, researchers use the help of an interview guide to 

facilitate and focus the questions that will be asked. Interview guidelines will be discussed after 

analyzing collective architectural memory. 
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The population in this study is all students studying at the Faculty of Economics and 

Business, Makassar State University (which consists of Management, Accounting, Economic 

Education, Development Economics, Entrepreneurship and Digital Business Study Programs). The 

study used 6 informants selected from the millennial generation aged 18 to 28 years who were 

students at the Faculty of Economics and Business, Makassar State University. This sample was 

selected using a purposive sampling technique. Where purposive sampling is a data collection 

technique that is quite often used in studies because this technique gives researchers the freedom 

to determine the criteria for respondents. 

The criteria we set in determining the sample include: 1. Mahasiswa FEB Universitas Negeri 

Makassar 

1. Active student status who has invested in the capital market 

2. Aged 18 to 28 years 

 

The data collection technique used in this study was open interviews via WhatsApp media. 

One of the characteristics of a qualitative approach is that humans are an important instrument 

in a study, so this study uses students as the main instrument. Before and after asking about 

respondents, the researcher obtained approval from the range of respondents regarding the 

confidentiality of the answers given. The open questions asked about respondents can be seen in 

table 1 below. 

Table 1. Respondents 

Name Gender Age Origin Last education 

Nur handayani P 20 Pinrang SMA 

Nur indariani P 20 Selayar SMA 

Muh.agus dirge L 20 Makassar SMA 

Amalia P 20 Pare-pare SMA 

Suharyadi Rahmat L 20 Jeneponto SMA 
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Figure 1. Data Coding Stages 

The investigation of information in this study uses subjective information examination and 

coding methods. In carrying out system coding, there are 2 phases that go through, including 

introductory coding and centered coding. In connection with this review, coding is the process of 

reviewing and testing existing raw data and carrying out labels in the form of words, phrases or 

sentences. The stages of coding information in this research are attached. 

Before and after asking about respondents, the researcher obtained approval from the 

range of respondents regarding the confidentiality of the answers given. The open questions 

asked about respondents can be seen in table 1 below. 

To obtain the results of this analysis, the researcher has set several questions that will 

support obtaining the desired information from the sources. The open questions asked about 

respondents can be seen in table 2 below. 

Table 2. Questions 

NO.                             QUESTION ITEMS 

1. What should you know before investing? 

2. Why are you interested in investing? 

3. What is your investment goal? 

4. What obstacles do you experience when investing? 

5. What makes you less interested in investing? 
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RESULTS AND DISCUSSION 

Results 

Table 3. Summary of Interview Results 

NO Question ANSWERS 

1. What should you know before 

investing? 

 (Coding A1) 

 

"Some things you need to know before investing are 

how to invest carefully, examples of good shares to 

invest in, and the investment profits you will get in 

the future. ”(suharyadi, interview on March 10 

2022).(Coding A1.1) 

“In my opinion, for people who want to invest but 

don't know anything about investment, the first 

thing is that they must first know what and how the 

investment itself is, secondly, before investing, what 

benefits will be obtained from the investment, 

thirdly, they must know what type of investment 

will be used, whether it is long term or short term, 

fourthly we have to prepare what we will invest in, 

and fifthly we have to allocate our investment funds 

according to our needs." (suharyadi, interview on 10 

March 2022). “ Coding A1.2) 

 

2. Why are you interested in 

investing? (Coding A2) 

 

 

“I am interested in investing because investment is 

a large source of income. “(dirga, interview on 

March 10 2022). “(Coding A2.1)  

“In investing, we can start preparing for future 

needs and utilize the funds we have now. “(Yani, 

interview on March 10, 2022. “(Coding A2.2) 

3. What is your investment goal? 

(Coding A3)  

“My goal in investing is to meet my needs in the 

future and to earn a steady income.” (dirga, 

interview on March 10. “(Coding A3.3). 
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4. What obstacles do you 

experience when investing? 

(Coding A4) 

 

“Maybe the obstacles I experience in investing are 

various government regulations that hinder 

investment." (Rani, interview on March 10. “ 

(Coding A4.4) 

“Not yet knowing a thorough investment strategy 

and getting faster profits and still lacking safety." 

(Amalia, interview on March 10. “(Coding A4.4) 

5. What makes you less 

interested in investing? 

(Coding A5) 

“There is a lack of trust in people who offer us 

investment, because nowadays there are more and 

more frauds under the guise of investment." (Yani, 

interview about March 10. “(Coding A5.1)  

“Terbatasnya modal yang saya miliki untuk 

berinvestasi. (dirga, wawancara). “(Coding A5.2)  

 

DISCUSSION 

The importance of investing in millennial entrepreneurs 

Investment is a very important step to take. Having savings and assets will help us face 

uncertainty in the future. Besides that, there are several basic reasons why we should invest as 

soon as possible. When deciding to invest, the money invested is expected to generate profitable 

returns, so individuals must calculate carefully. This is because they can spend their money wisely, 

which results in increasing their economic profits. Regarding investment, millennials must also 

have adequate financial literacy to determine the vision and mission, as well as steps to determine 

the financial goals they want to achieve (Ningtyas, 2019). 

This explains how important it is to invest money, investing tools and introduction to 

capital markets to protect our wealth in obtaining higher returns. Therefore it is important to 

invest as soon as possible. Only those who have big goals can know the importance of investing 

early. Even though it looks simple, it is very difficult to train yourself with a picture of preparing 

for life in the future. This also applies to millennials, various of whom do not realize the importance 

of investment and prefer to spend their money and time on fun and games without thinking about 

how to face an uncertain future due to limited education, and managing finances and investing 

from an early age, the These millennials are becoming aware of the importance of investing and 

preparing their savings for the future. 
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Educating and teaching millennial investors what investment is, how to invest well and 

realizing the importance of education to know the tools used to invest, is important to protect 

themselves from various investment frauds and how to invest correctly. Most importantly, 

considering that they are still very emotional, unstable and vulnerable to danger, and are careful 

and wise to avoid the danger of loss, besides that, not knowing how to invest makes them hesitate 

to invest as early as possible and knowing the trading mechanism procedures in the capital 

market, allowing prospective millennial investors to find out how capital market trading occurs. 

 

Obstacles in investing 

An obstacle that seems to be affecting the rate of investment development is the large fee 

for carrying out investment transactions, especially for students as potential investors. For this 

reason, various investment companies have begun to offer promotional programs for the general 

public to invest and lower the minimum deposit amount for opening an account that will be used 

in transactions (Wulandari, 2017). These programs aim to arouse the interest of potential 

millennial investors to participate in investment. 

According to the Investment Coordinating Board (BKPM), there are five obstacles faced by 

investors when wanting to invest in Indonesia which causes a decline in interest in foreign 

investment in Indonesia. The five obstacles are: (1) Complex regulations (2) Difficult land 

acquisition (3) Unequal public infrastructure (4) Taxes and other non-tax incentives that do not 

support investment (5) Unskilled work capabilities (vivanews .com, 15 September 2019). 

It cannot be denied that students are very interested in investing, although there are various 

factors that influence this, one of which is limited remaining pocket money available to be used 

for investing, limited time to execute and monitor transactions, when investing, it is not advisable 

to participate in investment. Training is still limited. Apart from that, some people want to invest 

their money, especially entrepreneurs and students who are interested in investing in the capital 

market. However, there are various obstacles that need to be faced in investing today, especially 

if prospective beginners do not know well and thoroughly how to invest and what dangers 

investors will face. 

 

The goal of investing in millennial entrepreneurs 

Investment is an activity that aims to invest funds over a certain period of time to use these 

funds to generate profits or increase the value of the investment itself. Meanwhile, according to 
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Humming, Murdifin and Basalama (20013), investment is expenditure that is currently used to 

purchase tangible assets (real estate, cars, etc.) with the aim of obtaining better results in the 

future and those who invest are called potential investors (Cahya, 2019). Only people who have 

big goals can understand the importance of investing early. Even though it looks simple and 

millennial, it is very difficult to train oneself and the mind to prepare for future life. 

All investors who invest in the capital market have the same goal of gaining capital profits. 

This is the positive difference between the selling price and the buying price of shares as well as 

the cash received from the issuer because the company makes a profit. When the selling price 

decreases more than the buying price of shares, the investor experiences a loss (loss of capital). 

Besides having similar uses, investors also have various investment uses, namely, short-term 

profits and long-term profits 

Along with the current development of information technology and the internet, it has a 

broad impact on the development of the country's economy and moves the corporate sector to 

operate more efficiently and effectively to obtain very satisfactory results. And the development 

of information technology and the internet, millennial investors and online trading capabilities 

provided by investment companies and brokers increasingly support capital market trading. This 

online trading feature makes it easier for millennials and even investors to make transactions 

anytime, anywhere using devices and internet access, thereby minimizing investors' decision 

making. 

Recent technological developments have had a huge impact on the country's economic 

development, moving companies to run their businesses more efficiently in order to obtain 

satisfactory results. Indeed, the capital and financial sector is the benchmark for a country's 

economy, with thousands of companies selling shares on the stock market. Trading acceleration 

and accuracy is needed so that investors, brokers, traders and related institutions can make the 

right decisions. The lack of understanding of Indonesia's current technological advances does not 

involve knowledge of the world of investment. According to the 2016 National Integrated 

Supervision and Financial Literacy carried out by the Financial Services Department (OJK) of the 

Ministry of Education, the public is considered to still not know what the capital market is. 

 

What makes you interested in investing? 

Individual awareness and confidence in action creates consideration for investing for 

investors. And a potential investor's desire or goal is to invest, and someone wants to fulfill their 
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desires, such as studying the world of knowledge and investment, taking capital market training 

courses, etc. There is a tendency to do this in various ways. Tandio & WiDanAptra (2016). 

With intention, behavior can include actions carried out by an individual. Those interested 

in investing have taken steps to gain the desire to invest, such as attending education and 

investment seminars, and will ultimately accept the investment offer in good faith and ultimately 

make an investment (Kusmawati, 2011). 

 Investment motivation is starting to increase among millennial children. They find out and 

want to start investing. The millennial generation is considered wasteful, does not have control 

over their finances and without thinking about investing likes shopping online, traveling, cooking, 

drinking coffee, switching to gadgets, and various other things. Harris's 2018 opinion revealed that 

92,000 millennials already want to save. The factor is that a third of them invested outside the 

pension scheme in preparation. 70% of millennials already know how to invest. The Indonesian 

Capital Markets Institute (TICMI) has discovered something even more amazing. 61.76% of the 

168 millennials monitored had financial and investment management practices. 

Considering that investment is a foreign concept for most people in Indonesia, basic 

knowledge is very necessary. As a result, relatively few people know how to invest and are 

interested in participating. The more we know about investing in the stock market, the more 

interested we are in investing in the stock market. A careful investor should know the safety level 

of the selected financial product before making a decision to invest. 

This study focuses on financial savings and investment, namely students' investment 

intentions in the capital market. The dependent variable in this study is investment intention, 

which means the intention to promise to commit a certain amount in stock investment. There are 

three independent variables in this study, the first is the financial way of planning life finances and 

investment distribution, and the second is danger avoidance with the courage to take risks and 

tends to avoid danger, and finally the danger variable expresses a person's relationship with 

problems in their life which is divided into external and internal. 

 

Level of confidence in investment regarding millennial entrepreneurs 

Trust is believed to be a person's perception that an object has properties that can be 

relied upon to provide benefits. In line with this, Koksal (2016) shows that trust is defined as the 

subjective possibility that certain conditions are expected to occur consistently as expected. The 

concept of trust is basically related to consumer trust in certain parties in terms of competence, 
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integrity and credit (Gunarso et al, 2020). 

In this case, consumer trust or potential investor confidence is very important because 

potential investors can only access investment information through information provided by 

millennial entrepreneurs. McKnight & Chervany, (2010), One reference that can influence 

consumer trust in the online environment is institutional-based, and, structural guarantees 

provided by certain parties are a key factor in transaction success. Apart from Kim etc. (2018), 

there are actually four other references that influence consumer trust, including influence-based, 

experience-based, and personality-based references. 

According to Shahnaz & Wahyono (2016), the impact of reputation has a positive and 

significant effect on consumer trust. And perception says that the reputation felt by certain parties 

is more positive, indicating consumer trust. This is supported by the observations of Deborah & 

Keni (2019) which shows that the reputation of websites is increasingly positive and has a 

significant impact on user trust. Herwin & Abadi (2018) also revealed that a positive company 

reputation influences consumer confidence in transactions, especially in the capital market. 

Trust is actually considered the most important factor in a relationship, especially in 

influencing commitment. Without trust, there will be no commitment (Tjiptono, 2010). This can 

be strengthened from several previous findings which show that the influence of trust has a 

significant impact on Islamic bank savings preferences (Lestari, 2015; Maski, 2010). 

Considering the limited results of studies on millennials, a study of millennials' trust in 

investing in the capital market is very necessary, especially in terms of trust. Regarding the 

millennial generation, currently the largest generation of the world's population today, this 

indirectly shows that this generation is a potential market. Therefore, marketers need to know 

whether this generation believes in institutions and the products they produce. If a community 

group already trusts it, the situation is expected to be able to form an interest in buying products 

produced by a trusted company. 

 

CONCLUSION 

  In general, the capital market plays a very important role in Indonesia's progress and is 

also a benchmark for the economy in Indonesia. An interest in investing is a person's strong desire 

to study all matters relating to investment and ultimately put it into practice or invest. The 

millennial generation's interest in investing has many aspects that influence it. Aspects that 

influence investing can be due to advances in technology such as financial technology which is 
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growing rapidly so that it can have an impact on investing online. Increasing investment 

knowledge means increasing investment interest among the millennial generation. Not only 

investment knowledge, motivation also has a role in making investment decisions. Because 

without motivation, the millennial generation will not be moved to take investment action. 

 

REFERENCES 

 Annisa, S., Hartarto, I., Damanik, S. N., & Hasibuan, R. R. A. (2021). Analisis Faktor-Faktor yang 

Mempengaruhi Minat Mahasiswa Berinvestasi di Pasar Modal Syariah. VISA: Journal of 

Vision and Gambaran as, 1(2), 159–180. https://doi.org/10.47467/visa.v1i2.832 

Constantingambaran s, E. (2014). Foundations of Social Media Marketing. Procedia - Social and 

Behavioral Sciences, 148, 40–57. https://doi.org/10.1016/j.sbspro.2014.07.016 

Dospinescu, O., Dospinescu, N., & Agheorghiesei, D. T. (2021). Fintech services and factors 

determining the expected benefits of users: Gambaran nce in romania for millennials and 

generation Z. E a M: Ekonomie a Management, 24(2), 101–118. 

https://doi.org/10.15240/tul/001/2021-2-007 

Buchari, Rd. A., & Darmawan, I. (2020). Peningkatan Potensi Kewirausahaan Produk Lokal Melalui 

Pemasaran Digital Desa Cikeruh Jatinangor. Sawala : Jurnal Pengabdian Masyarakat 

Pembangunan Sosial, Desa Dan Masyarakat, 1(2). 

https://doi.org/10.24198/sawala.v1i2.26592 

Diana, N., & Leon, F. M. (2020). Factors Affecting Continuance Intention of FinTech Payment 

among Millennials in Jakarta. European Journal of Business and Management Research, 

5(4), 1–9. https://doi.org/10.24018/ejbmr.2020.5.4.444 

Firdausa, F., & Apriani, R. (2021). Pengaruh Platform Media Sosial Terhadap Minat Generasi 

Milenial Dalam Berinvestasi di Pasar Modal. Supremasi Hukum, 17, 96–103. 

Hati, S. W., & Harefa, W. S. (2019). Analisis Faktor-Faktor Yang Mempengaruhi Minat Berinvestasi 

Di Pasar Modal Bagi Generasi Milenial (Studi Tentang   Mahasiswa Jurusan Manajemen 

Bisnis Politeknik Negeri Batam). Business Administration, 3(2), 281–295. 

Isma, A., Hidayatullah, A., Winarno, A., & Hermawan, A. (2021). Marketing Strategy for Welding 

Workshops in the New Normal Era after the Covid-19 Pandemic. Pinisi Business 

Administration Review, 2(2), 123. https://doi.org/10.26858/pbar.v2i2.17447 

Kabib, N., Aisyah, A. N., & Khofifah, F. (2021). The Interest of The Millennial Generation to Invest 

in The Sharia Market Through Fintech Technology. Islamic Accounting Journal, 1(1), 39–49. 

http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/
https://doi.org/10.24198/sawala.v1i2.26592


 
 

318 

IJEVSS, Volume 02 Issue 04, 2023 

 Copyright at authors some right reserved this work is licensed under a Creative 
Commons Attribution-Share Alike 4.0 International License 

Komara Edi, & Deni Komara. (2018). Faktor Pengaruhi Minat Mahasiswa dalam Berinvestasi di 

Pasar Modal. Jurnal Ekonomi, Manajemen Dan Perbankan, 4, 90–101. 

Linda Puspita Yani, K., Sara, I. M., & Erna Trisna Dewi, A. A. (2020). Faktor-Faktor Yang 

Mempengaruhi Minat Mahasiswa Dalam Berinvestasi Di Pasar Modal (Studi Kasus Tentang   

Investor Pemula Yang Terdaftar di Galeri Investasi Universitas Warmadewa). Jurnal Riset 

Akuntansi Warmadewa, 1(2), 37–45. https://doi.org/10.22225/jraw.1.2.1838.37-45 

Mira Veranita, Yuda Syahidin, Gunardi, & Eki Dudi Darmawan. (2021). Pemanfaatan Promosi 

Melalui Media Sosial Dalam Mendukung Pemasaran Produk Kefir Tentang   UMKM Dapur 

Kefir Bandung. JURPIKAT (Jurnal Pengabdian Ketentang   Masyarakat), 2(1), 145–159. 

https://doi.org/10.37339/jurpikat.v2i1.513 

Meilani, H. (2019). Kendala  Dalam Meningkatkan Investasi Asing di Indonesia Dan  Solusinya. Info 

Singkat, 11(19), 1–6. 

Ningtyas, M. N., & Wafiroh, N. L. (2021). Bagaimana Literasi Dan Perilaku Keuangan tentang   

Generasi Milenial? Telaah Bisnis, 20(1), 1. https://doi.org/10.35917/tb.v20i1.183 

Nandar, Haris, Mustafa Kamal Rokan, M. R. (2018). Faktor yang Mempengaruhi Minat Mahasiswa 

Berinvestasi di Pasar Modal Syariah Melalui Galeri Investasi Iain Zawiyah Cot Kala Langsa. 

KITABAH, 2(2), 179–205. 

Nasution, D. S. (2019). Perilaku Muslim Masyarakat Kota Mataram dalam Menggunakan Fintech. 

An-Nisbah: Jurnal Ekonomi Syariah, 6(2), 378–428. 

https://doi.org/10.21274/an.2019.6.2.378-428 

Negara, A. K., & Febrianto, H. G. (2020). Pengaruh Kemajuan Teknologi Informasi Dan 

Pengetahuan Investasi Terhadap Minat Investasi Generasi Milenial Di Pasar Modal. 

Business Management Journal, 16(2), 81. https://doi.org/10.30813/bmj.v16i2.2360 

Onesie, V., & Widoatmodjo, S. (2020). Niat Investasi Generasi Milenial Di Pasar Modal. Jurnal 

Manajerial Dan Kewirausahaan, 2(2), 318. https://doi.org/10.24912/jmk.v2i2.7924 

Oktary, B. F., Ramashar, W., & Suci, R. G. (2021). Faktor yang Mempengaruhi Minat Mahasiswa 

Berinvestasi di Pasar Modal Melalui Galeri Investasi di Pekanbaru. Prosiding Seminar 

Nasional Ekonomi, Bisnis & Akuntansi, 1, 39–52. 

https://ejurnal.umri.ac.id/index.php/sneba/article/view/2655 

Pudamo, M., & Pasaribu, J. (2021). Jurnal Ilmiah Penegakan Hukum Registered in Financial Fervices 

Authority. Jurnal Ilmiah Penegakan Hukum, 8(1), 48–58 

Poeteri, N. A. (2021). Faktor-Faktor Yang Mempengaruhi Niat Berinvestasi Generasi Milenial 

http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/


 
 

319 

IJEVSS, Volume 02 Issue 04, 2023 

 Copyright at authors some right reserved this work is licensed under a Creative 
Commons Attribution-Share Alike 4.0 International License 

Melalui Platform Peer-To-Peer Lending. Value : Jurnal Manajemen Dan  Akuntansi, 16(1), 

264–278. https://doi.org/10.32534/jv.v16i1.1826 

Stevanus, Y., & Rahadi, D. R. (2021). Persepsi Dan Pengambilan Keputusan Milenial Terhadap 

Instrumen Investasi Masa Depan. Jurnal Riset Bisnis Dan Investasi, 6(3), 107–119. 

https://doi.org/10.35313/jrbi.v6i3.2235 

Septiani, E., Mulyadi, M., & Serip, S. (2021). Analisis Kepercayaan Generasi Milenial Terhadap 

Lembaga Keuangan Syariah. Distribusi - Journal of Management and Business, 9(2), 147–

160. https://doi.org/10.29303/distribusi.v9i2.163 

Tumewu, F. (2019). Minat Investor Milenial Untuk Berinvestasi Di Pasar Modal Melalui Teknologi 

Fintech. JMBI UNSRAT (Jurnal Ilmiah Manajemen Bisnis Dan Inovasi Universitas Sam 

Ratulangi)., 6(2), 133–145. https://doi.org/10.35794/jmbi.v6i2.26170 

Utomo, L. P., & Hartanti, B. (2020). Literasi Keuangan: Pelatihan Investasi Saham Melalui 

Pengenalan Pasar Modal Indonesia tentang Investor Milenial. Journal of Dedicators 

Community, 5(2), 94–102. https://doi.org/10.34001/jdc.v5i2.1196 

Yohanes R. Setiawan. (2020). Strategi Pemasaran di Era New Normal. Kompasnia.Com, 2(2), 123–

134.https://www.kompasiana.com/konsultanniaga/5eda0adcd541df5bca6b0224/strateg

i-pemasaran-di-era-new-normal 

Zuhdi, S., Daud, A., Hanif, R., Nguyen, P. T., & Shankar, K. (2019). Role of social media marketing 

in the successful implementation of business management. International Journal of Recent 

Technology and Engineering, 8(2 Special Issue 11), 3841–3844. 

https://doi.org/10.35940/ijrte.B1507.0982S1119 

 

 

 

 

 

http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/

